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FP’RE not talking about quality 

in a Canco sample. We’re 
talking about day-in-day-out quality 
in the year’s run of Canco Containers 
we ship you. 


It’s the quality of millions of cans 
filled with your product and shipped 
to your customers that counts with 
you and with us. 


In one sense a can is not a can until 
it is filled and closed and packed for 


Canco Containers} 


GALVANIZED FIBRE 


in the millions is what counts 


shipping. It is the way cans behave 
on their way through your plant, 
and after you ship them, that tells 
you their real quality. 


Canco factories concentrate on the 
business of making uniformly good 
containers. We invite you to measure 
Canco quality by performance as 
well as by sample. If you’ve never 
used Canco Containers, ask those 
who have. 


American Can Company will entertain at the 
Garden Pier, Friday evening, January 26th, 1923 
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American Can Company 
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CANNI N G_MAC HINE RY DOUBLE PINEAPPLE GRATER 
FRUITS- VEGETABLES: FISH -Etc. (WITH HOPPER REMOVED) 
A.K.ROBINS & co. BALTIMORE,MD. 


FOR CATALOGUE 


CANNED GOODS EXCHANGE 
Year 1922-1923 


President, John R. Baines. 

Vice-President, W. H. Killian. 

Treasurer, Leander Langrall 

Secretary, William F. Assau. 

COMMITTEES 

Executive Commitiee, Benj. Hamburger, Chas. G. 
Summers, Jr., J. O. Langrall. 

Arbitration Committee, C. J. Schenkel, Frank A. Curry, 
T. Preston Webster, John W. 
Schall, Harry Imwold. 

Committee on Commerce, D. H. Stevenson, H.  E. 
Jones, J. A. Killian, E. F. 
Thomas, G. S. Henderson. 

Committee on Legislation, E. C. White, Geo. T. Phillips, 
George N. Numsen, W. E. 
Robinson, Thos. L. North. 

Committee on Claims, Fred. W. Wagner, Leroy Lan- 
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JOHN R. MITCHELL CO. 


Foot of Washington St. 
BALTIMORE - MD. 
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The large-tooth saws, on the upper spindles, coarse grind the fruit 
which passes down to the fine saws on the two lower spindles, from 
’ there it falls into a tub under the machine. Machine is well braced 
and the workmanship is of the best; gears are cut from the solid, 
and saws are milled from solid blanks which gives a cutting edge 


to two sides of thetooth. Hopper and discharge chutes are lined 
with white pine. 
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Another Satisfied Customer 


Read what a user of one of the NATIONAL TOMATO PEEL- 
ING MACHINES writes us with regard to the saving of Tomatoes 
during 1922 season: 


THE FOLLOWING REDUCED TO “PER BUSHEL” SAVING: 


60 pounds tomatoes put into National Tomato Peeling machine. 
54 pounds tomatoes discharged from machine peeled. 


6 pounds tomatoes lost in skins, or 10 per cent of total. 
54 pounds tomatoes ( peeled ) given women to core. 
47 pounds peeled and cored tomatoes obtained from above 54 lbs. 
7 pounds lost in coring, or 13 per cent. ‘i 
10 per cent in peeling. 
13 per cent in coring. 


23 per cent total loss. 


50 per cent usual cannery waste by old method. 
23 per cent by New Method. 


27 per cent total saving raw material. 


60 tons tomatoes at $12.00 per ton — $720.00 
27% of 720.00 equals $194.00 saved on each 60 tons run. 


Now add to the above not less than 40 per cent saving in labor and then consider 


the improved condition of the finished product AND DECIDE FOR YOURSELF 
WHETHER THE NATIONAL TOMATO PEELING MACHI/™ “ERITS YOUR 


IN FULL ACTION 


The big Convention is on. Again you are looking up machinery. Again we 
are showing it. But even better than that, we are both here to renew friend- 
ships and acquaintances and we prize this opportunity for the hand shake and 
little visit. 


Come in and see us. You are more than welcome, whether you are buying 
or not. 


A. K. ROBINS & 5 

HUNTLEY MFG. CO. 

Ltd. | pO, Drawer 25 SILVER CREEK, N. Y. |... KING'SPRAGUE'CO. 
urg, Ont. a 


K E. RUNDLE 
88 32nd. St., Milwaukee, Wis. 


me : 
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The many unique features of this specially designed machine ha ve proven very efficient for soldering and wiring the ends of all sizes 
of round cans. This machine is equipped with single drive pulleys for operating the entire machine except conveyor chains. The drive for 
can conveyor is independent so that the cans will not remain in soldering mechanism if the operation of the remainder of the machine is 
discontinued. 

One of the essential features is the method employed in soldering, whereby the solder is applied to side only, leaving the end bright and 
free from solder, adding greatly to the appearance of the can. The runway guides in wiping attachment are hinged so as to allow quick re- 
moval of wiping brushes. The soldering rolls may ‘be adjusted while machine is in operation. 

The mechine is supplied complete as shown, including elevator and runways. 

Let us show you how to improve the appearance of your cans. 


McDONALD MACHINE CO. 


Mfrs. of Automatic Can Making Machinery, Presses, Dies, etc. 
7600 South Racine Avenue, Chicago, Illinois. 


| 
{ utomatic End ooldering Machine With Wipin And Cooling Attachmen 
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Another Customer 


Read what a user of one of the NATIONAL TOMATO PEEL- 
ING MACHINES writes us with regard to the saving of Tomatoes 
during 1922 season: 


THE FOLLOWING REDUCED TO “PER BUSHEL” SAVING: 
60 pounds tomatoes put into National Tomato Peeling machine. 
_54 pounds tomatoes discharged from machine peeled. 
6 pounds tomatoes lost in skins, or 10 per cent of total. 


54 pounds tomatoes ( peeled ) given women to core. 

47 pounds peeled and cored tomatoes obtained from above 54 Ibs. 
7 pounds lost in coring, or 13 per cent. 

10 per cent in peeling. 

13 per cent in coring. 


23 per cent total loss. 


50 per cent usual cannery waste by old method. 
23 per cent by New Method. 


27 per cent total saving raw material. 


60 tons tomatoes at $12.00 per ton — $720.00 
27% of 720.00 equals $194.00 saved on each 60 tons run. 


Now add to the above not less than 40 per cent saving in labor and then consider 
the improved condition of the finished product AND DECIDE FOR YOURSELF 


WHETHER THE NATIONAL TOMATO PEELING MACHINE MERITS YOUR 
CONSIDERATION. 


NATIONAL PEELING MACHINE 


The National Tomato Peeling A. K. ROBINS & CO., 


Machine Will Be Exhibited (R. A. SINDALL ) 
At The Atantic City Convention. Baltimore, - a“. - Md. 
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Zastrow Hydraulic Steam impelled Crane Zastrow Improved Process Kettle 


: ‘act ers of 
Retorts or Process Kettles, Process Crates Crate Covers, Circular Hydraulic (Steam Impelled) Cranes, Steam Circle Cranes, Steam Boxes, Pineapple 
er: Machinery and etc. ZASTROW MACHINE COMPANY, INC. 

1404-1410 Thames Street, - - - Baltimore, Md. 


MAX AMS CLOSING MACHINE - - - STANDARD OF THE WORLD 


_ 7 There is a MAX AMS Closing Machine for every need 


We are the originators of the Sanitary 
Can-- Come to us with your can 
closing problems. 


MAX AMS MACHINE COMPANY 


101 Park Ave., New York 
Charles M. Ams, President 


BRANCHES: 
CHICAGO: 20 E. Jackson Blvd. 
ROCHESTER: 705 Commerce Bid. 
LONDON: 50 Lime Street E C 3 
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A Masterpiece 


ANDERSON-BARNGROVER 


Continuous 
Cooker and Cooler 


In some respects the mechanichal world can 
be likened to that of art. Ithas its master- 
pieces — machines that have demonstrated 
their sterling qualities year after year. 


Nearly two thousand Anderson-Barngrover | 
Continuous Cookers and Coolers have demon-_ 
strated they are the best that experience, 
science, and skill can produce and that is why 


“‘Anderson-Barngrover’ users are “‘Anderson- ‘Safe 
Barngrover’’ boosters. 

Performance, speed, dependability, and ec- Speedy 
onomy of operation — all of these have been ° 
combined in the Anderson-Barngrover Con- Quality 
tinuous Cooker and Cooler so that it merits the Producin g 


recognition of A “‘Masterpiece’’. 


Cooks 


Other concrete reasons, why they are the 
choice of discriminating buyers, upon request. 


ANDERSON-BARNGROVER MFG. CO. 


Main Office and Factory, San Jose, California 


Baltimore Chicago San Francisco 
S. O. Randall’s Son S. G. Gorsline A. C. Caldwell 
409 Marine Bank Bldg. 1548 Tribune Bldg. 16 California Street 


Single and 

Variable 
Discharge 
Cookers 


: 
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—On Slogans! 


Has “Southern Service Stands the Strain” been justified ? 


Can manufacturing, like the Canning Business, is essenti- 
ally seasonal. 


During the dull months, the problem of rendering satis- 
factory Service is simplicity itself. 


It is the rush period through August and September, 
when organizations are meshed into high gear that 
provides the ‘‘acid test”’ of slogans like ours. 


Members of the Southern Family—our many customers 
-—will vouch for our unfailing ability to make good 
under the most adverse conditions. 


Canners, Can Manufacturers, Label Manufacturers, in 
fact every one connected with the industry, are agreed 
that canning operation in 1923 will be on a tremendous 
scale—provided Nature cooperates with bountiful crops. 


Cans will, therefore, be wanted in unprecedented 
quantities—moreover, the need may be very urgent. 


Double Seaming Equipment of our latest types, it 
will pay Canners to install. 


Our organization is all set to function in all these 
important features. 


Southern Service Stands the Strain 


Southern Can Company 


Baltimore, Maryland 
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CALL OUR BOOTH 


And get a copy of 


Working formula for the canning, pickling and preserving ‘of all 
food products—Times, temperatures and particulars= 
PRICE $5.00 
The only book of its kind 
Published by 


THE CANNING TRADE 
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WEEKLY REVIEW 


Future Prices Being Generally Named—A Broker Nails a 
Cutter and Calls Him to Time—Higher Raw-Stock Costs 
This Season A Necessary Consideration—Mest 
Items Show an Advancing Tendency—To- 
matoes Get Ahove Popular Prices. 


HE week has been chiefly characterized by the rather gen- 
| eral opening of future prices, first in one section then 
in another, until most sections of the country have been 
heard from, and most of the leading line: of goods covered. 
In the main the new prices seem to be well and sensibly 
named, showing careful consideration of all items entering 
into their production during 1923, and lacking the too often 
very evident guess-work seen in other years. This will be for 
the betterment of the whcle market and buyers will be pleased 
at this fact. The canners have learned that the breaks are 
always against them when they merely guess at cost and hope 
to get out at the prices named; and they have further learned 
that the buyers detest this sort of price-naming, becauce it 
means either that they will have trouble getting the goods. 
or when they get them find that the quality has been slighted 
and worse than all else, that when the canners are ‘‘guessing”’ 
there is no bottom to the market, for one canner after another 
under-guesses the other to get the business, leaving the buyer 
undecided whether or not he has bought well. When that 
nappens futures sell slowly, the buyers become unwilling buy- 
ers and co the canners find it harder and harder to get the 
business they want. 
The buyers want goods, will place their orders at right 
prices to cover their future wants and the canner should not 
rush the market. 


There has been but one cut rate report heard so far. 
and that on tomatoes, and we are glad to say we do not know 
who made it; but we are very much pleased to see that the 
well known brokerage firm of John S. McDaniel & Co., of 
Easton, Md., formerly the Easton Commission Company, has 
come out squarely against such tactics, and warned canners 
against them. That is the sort of service their clients must 
appreciate, and the kind that will help save the market for 
the better class of both buyers and sellers. It is the kind of 
work that we have always believed that these brokerage 
houses should do; that is, ‘nail the man who is willing to 
sacrifice the whole market for the sake of getting future or- 
ders on his books, regardless of the seller’s welfare. With 


3 
Complete Course 
. Canning 


10 


the brokers taking the position which J. S. McDaniel & Co. 
have taken in this mater there will be no slaughtering of prices 
and profits and the debauching of the whole tomato canning 
game, as has been seen in almost every year anyone can re- 
member. Let’s see their example followed in all sections, and 
on all articles, and we will have the snakes scotched for all 
time. With this in force the canner who is quoted a lower 
than reasonabie price may take it as certain that there is some- 
thing wrong with the one quoting; and the buyer, in the 
same way, may write it down that there is a snake in the grass 
somewhere. It will clean up a condition that has always been 
bad for both sellers and buyers. We quote the McDaniel 
letter in full. 


JOHN S. McDANIEL & CO. 
Factors and Brokers 
Easton, Md., Jan. 13, 1923. 
Gentlemen: 

We report with a great deal of regret that future 
tomatoes have this week been quoted broadcast at 
85c for No. 2s and $1.20 for No. 3s. In our judgment 
just as large sales would have been made had no lower 
prices than 90c and $1.25 ever been named; and we 
feel that the flat refusal now to sell at any lower 
level will not in any sense discourage buying. We 
have found that several of the largest wholesale gro- 
cers view 60c for No. 1s, 90c for No. 2s, $1.25 for No. 
3s and $3.75 for No. 10s as reasonable prices, and 
were rather expecting these as the opening figures. 

From conversations this week with packers, in 
widely scattered sections, we are now convinced that 
25c per basket will be the prevailing price this year; 
and we now want to sound a word of warning to the 
packer who is figuring on raw stock at 20c per basket. 

We are apprehensive that any effort to hold the 
price down to $12.00 per ton may not prove wise; and 
it must be kept in mind that a price schedule, that 
brings easy times to the farmers, means a state of 
general prosperity throughout all our rural sections. 
It is likewise well to have in mind that the packer who 
insists too strenuously on a low price for raw stock 
cannot consistently complain of the buyer who dis- 
plays a genuine bourbon spirit. 

While we feel there is occasion to thus frankly 
express our views, we realize that it is not our func- 
tion solely to create market situations. For those 
packers who now want to sell at 85c and $1.20, we 
are making sales; and we are anxious to know of 
any others who feel they would now rather sell at 
these figures than to wait hoping for better prices. 

Will you please favor us with a reply stating 
your feeling with reference to futures, and also your 
view as to the probable price of raw stock; and espe- 
cially will we appreciate your authorization to sell 
such quantity as you may now feel it wise to dispose 
of. 

Very sincerely, 


JOHN S. McDANIEL & CO., Inc. 

John S. McDaniel, President. 

It will be noted they point out the necessity of figuring 
upon higher and not lower crop prices. All well-posted in- 
terests recognize that this is inevitable, and the buyers should 
take this into consideration and realize that when the canners 
name a price on futures the same as in 1922 that the canners 
have prepared to absorb this increased raw stock cost, and 
with that in the consideration, the same prices for 1923 as 
for 1922 mean, actually, better prices than were quoted in 
1922. And we believe the buyers do realize this and are well 
satisfied with the future prices as named. Therefore, there 
is no need to cut prices to get business. Put some selling 
effort behind the price, and don’t use a knife. If a broker 
comes to you with a cut price you will be right in assuming 
that he is putting no selling effort behind the goods. 

The market has been quite active this week. Last week 
the corn market showed a very spotted condition: some sec- 
tions cutting prices to move the goods and other sections ad- 
vancing them. Maryland is not overburdened with corn and 
believes that the market will need every can in sight long be- 
fore the new season, so prices here are firm and advancing. 
Standard Shoepeg has advanced to $1.00 in the counties and 
to $1.10 in the city; standard crushed is slightly weaker, in 
sympathy with reports from the Central West, and is quoted 
at 82%, to 85c, with extra standard up to $1.05. 

Peas are quoted quite firm in all other sections, but show 
a slight weakness in this market. Prices are marked down 
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— but more in the nature of a readjustment than other- 
wise. 

; Both pumpkin and sauer kraut show a slight falling off 
in prices, the former dropping 5c on No. 3s and the latter 
10c on No. 3s. These merely mark the fluctuations of the 
market and we may expect to see the figures restored next 
week or shortly. 

Sweet potatoes have scored an advance and are gaining in 
strength. The cold weather is putting out of reach the raw 
potatoes and the consumers have learned what a good article 
in cans is sweet potatoes, and so a heavier demand may be 
expected from now on. In fact, on all lines of canned foods 
the real demand is yet to come, and may hardly be expected 
to set in, from the consumer, until about February Ist. Then 
they will commence to eat canned foods in earnest, and the 
supplies will dwindle faster than most buyers’ now believe. 
The people are eating canned foods with more confidence than 
ever before in our history and so long as the quality of the 
goods holds up, they will not only continue but will increase 
their demands. 

Tomatoes are reported in various sections as falling off 
in interest, the demand lagging, and it is said the prices have 
reached a plane where free distribution of these goods is 
checked. It is a consideration that has to be faced, and there 
is a very large amount of truth in the diagnosis. People will 
follow the prices up to a certain point and then balk, and 
the consumption will slow down. This is to be expected and, 
this year, cannot be avoided, owing to the smallness of the 
supplies. The one thing that seems absolutely certain is that 
tomatoes will be all gone long before new goods can be pro- 
duced. The carry-over from 1921 and the pack of 1922 were 
not sufficient to supply the market, and do what the canners 
will, the prices cannot be held down to the limit of popular 
demand, 

In this market this week No. 3 standard tomatoes are 
quoted at $1.65, the highest price in many moons, and‘ No. 
2s are quoted at 97%c and being sold at higher prices. The 
effect of the heavy packing of No. 2s is seen in these prices, 
as the market should be nearer in price to the No. 3s. No. 
1s are quoted at 77%c and are higher in most holders’ minds, 
and demands. 

Apples are gaining in strength and the market advancing 
slowly, it is true, but nevertheless advancing, and all fruit 
is coming in for better demand than was expected. Fruit is 
getting to be a good article and the buyers realize this with 
each passing week. 

There may be some hesitation on the part of buyers, wait- 
ing for the outcome of the big convention this week at At- 
lantic City, but it is not particularly noticeable. As is our 
custom we will give the first report of the convention, in our 

issue of February 12th. 


CANNERS’ CONVENTION DATES 


January 22-26, 1923.—National Canners, Canning Machinery and 
Supplies, National Brokers Associtions and machinery dis- 
play. Atlantic City. 


February 7-8, 1923—Missouri Valley Canners. Annual Meet- 
ing, Hotel Colonial, Springfield, Mo. 


PAGE THE SMELLING SALTS 


Tiglath--Pilsner II., when upon his honeymoon, decided to 
take his young bride to the Hanging Garden Roadhouse in 
Aeccad. During his bachelor days he had often stopped here 
to secure an order of the waffles and honey for which the hos- 
telry was noted. 

The face of the waitress was unfamiliar, and when he had 
ordered waffles for two she brought maple syrup with them 
instead of the expected treat. 

He called the girl over, smiling reassuringly at his timid 
wife, and whispered to the waitress, ““Where’s my honey?” : 

The girl looked uninterested. ‘‘She’s on her vacation 
now.” 


- 
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VARIETIES OF TOMATOES. 


OTHER SEEDS 


Okra Spinach Cauliflower Beans 
Snap Dwarf Lima Sugar Corn Peas 
The Landreths sell every Seed used by Canners and ask 


you before buying to write for prices. The Landreth s 
prices will be found as low as such quality can be sold. 


TOMATO—‘The Landreth” D. LANDRETH SEED CO., 


Price $7.00 per pound BRISTOL, PENNA. 
Business Founded 1784 The Oldest Seed House in America 


Visit Our Exhibit 
During the National Canners’ Convention 4 
MILLION DOLLAR PIER — 
Atlantic City, New Jersey January 22 to 26, 1923 : 


Hamachek’s Ideal Green Pea Hulling Machinery will enable you 
to put up a pea or lima bean pack of better quality, at a low 
cost, than is possible with any other equipment. 


In view of the large amount of business already booked for 1923 
season, we are urging that orders be placed at the earliest possible date. 


‘Frank Hamachek, Kewaunee, Wis. 


Manufacturer of Ideal Viners, Viner Feeders and Chain Adjusters 
ESTABLISHED 1880 


LANDRETHS’ RED ROCK...................... 4.00 
Beet Cucumber Cabbage Pumpkin Squash 
: 
as 
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Production Problems 


By W. H. Killian, 
W. H. Killian Co., Baltimore, Md. 


HEN you gave me the topic for my remarks, you doubt- 
less feit the great importance to the canner of a discus- 
sion of what, perhaps, is, along with sales and distribu- 

tion, the uppermest and outstanding matter of concern of his 
business. When he has developed a well-defined system for 
“Output and Putout” he has reached the stage where his heart- 
aches and headaches are fewer and far between. 


“Prcduction Problems,” therefore, is always a timely sub- 
joct, though it has been presented to canners’ meetings innumer- 
able times and from many angles. So many angles, in fact, that 
when I begin to look over the field for an approach, I find that 
little is left to feature. 


Plant efficiency, factory management, crop selection, with 
endless figures and statistics to support the speaker’s point of 
view, you are all doubtless more familiar with than I. What is 
there left, Mr. President, for a hapless speaker to present? 
Since, at speaking to canners’ meetings, I am a novice, making 
my initial bow, I may be excused for wandering afield to find 
some angles to the problems that are in the perspective rather 
than dwell upon such that have already been discussed. 


W. H. KILLIAN 


Most of us are sad over the problems of the immediate past. 
They are now but history, which we might prefer to forget, but 
they seem to me to point to a serious future. There may be 
some consolation in the fact that they will affect industry gen- 
erally, and, therefore, we in the canning industry will be but an 
integral part of a nation-wide problem, and therein lies a hope 
that, pressed by a need so general, there will arise an alignment 
—may | use a more timely term, coalition—among all elements 
affected to meet the threatening trend of events. 


Yes, Mr, President, production problems as they have for- 
merly concerned us—equipment, management, crop selection and 
the like—will be, in effect, very minor to the problems that will 
be forced to the top by the trend of present-day public policy. 


In this country, government is drifting, with regard to many 
things, from law by statute to law by regulation, to bureaucracy 
—a system that is, to say the least, not democratic and was not 
in favor from Washington to Lincoln, Statutory law must be 
equitable, must insure equal rights to all, or the Supreme Court 
will abrogate it as unconstitutional; but law by regulation gen- 
erally affords no appeal, nor revision beyond the regulation-mak- 
ing bureau or commission. A large legislative body may make 
mistakes, but it is eminently more reasonable that what they 
place upon the statutes will be less vicious than the regulations 
emanating from the consideration of a few minds which may be 
open to class influence. I need not’ enumerate; doubtless many 
of you have felt the influence and effect of this public policy upon 
your production problems. 
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There is, however, a problem that must be spoken of with- 
out hesitation, without disposition to gloss over or palliate in 
any manner, that although it has been increasing in seriousness 
for some years, is now assuming a most serious aspect because, 
added to the natural workings of the law of supply and demand, 
cur labor problem is accentuated by ay ill-advised immigration 
law—a law not conceived nor born of an honest purpose, not fair 
nor equitable nor considerate of the best interest of all the peo- 
ple—prompted by lobby influence in the interest of class. If it 
were not all this and more, then its propounders would have made 
its requirements selective and not restrictive. Improved machin- 
ery has saved the situation for the farmer and the canner on 
many occasions, and much more may be expected from the prog- 
ress that we note in the machinery and supply branch of the in- 
dustry; but there always will be a need for ample labor to make 
and preserve the crops. Unless this is assured, this country will 
some day be confronted with a food shortage, so that even the 
harrowing tales of the Far East and Central European situation 
will pale into insignificance when compared to it, 


We do not need, nor do we want, cheap labor—cheap in the 
sense of per diem wage. We need, and must have, labor with a 
bent for the kind of work they are to do, with an inclination 
thereto, a loyalty and dependability to stick in the pinches, the 
kind of labor upon which the early industry was built. Labor 
that knows the needs and will stand by, be it in the field or in the 
factory, until the job is finished. I repeat, that is the kind of 
labor we want, and to whom a proper compensation must be paid. 
Where may we hope to secure such people and in ample numbers? 


Up to a decade or two ago the class of immigration coming 
in was ideal for the grower and the canner. Thrifty and indus- 
trious, with large families, they were clannish. The whole family 
followed the same means of employment—the entire family, even 
at times an entire relationship, went to the farm or to the can- 
nery. There was a contentment that kept them together and that 
reflected itself in their work and achievements. There was an 
element of immigrants even at that time that were not of this 
type, that were not desirable to the country at large even then, 
and it doubtless would have been well for the common interests 
of the country had some restriction or, better still, selection ob- 
tained then, But, as it was to be expected, that desirable type 
of people were the kind to advance under the free and broad 
opportunities of America, and they did, and many of them today 
are factors of consequence in their communities. That desirable 
type of labor naturally gravitates upward and away from the 
work of farm and cannery; the other type of immigration is 
never attracted to the field or factory. They never were, by 
either instinct or tradition, producers. Some of them, it’s true, 
turned to the mine and the mill, but all too many of them were 
panderers, hootch-vendors and general parasites on the com- 
munity, leeching an income of some sort out of a gullible public 
and contributing nothing to substantial development. They were 
never crop makers nor conservers. Their vocations never made 
them competitors with organized labor. They were just a neces- 
sary evil that a good-natured Congress tolerated. But now, when 
real need exists for augmenting the supply of labor, especially 
for farm and cannery, we have a drastic immigration law, and, 
I am sorry to say, favored and fostered by organized labor and 
some varieties of “hundred per centers” whose position is doubt- 
less more of zeal than of sense. America never suttered, nor will 
American labor suffer by the right sort of immigration, Produc- 
tive classes of labor will not add to labor’s burdens. There is 
room for selected immigrants, There is need for restriction to 
the limit of non-producers and undesirables. Native-born labor 
does not readily adapt itself to and is not ideal for the cannery 
nor the farm growing cannery crops. The work does not appeal. 
It is too menial for them. 


Only when one stops to seriously contemplate the magnitude 
and importance of canning in the country’s food supply; to reflect 
just what it would mean if a serious breakdown should occur 
during a season of big crops, what a financial ruin it would cause 
not only to the canner, but to the American farmer, and how 
collossal in effect upon the cost of living’ to the American con- 
sumer—yea, how distressing the lack of food represented in ap- 
proximately a hundred million cases of various crops annually 
packed in tin—then will we, indeed, be aroused to the gravity of 
the problem of ample labor. Laws and regtlations that hinder— 
yes, I even make bold to say that do not foster crop growing and 
canning—are ill advised, in some cases, and in some degree are 
wantonly vicious, for they constitute a real menace for the whole 
people. Famine is a word not deeply appreciated in America, be- 
cause famine or even serious scarcity as a condition has never 
stalked the land, but older and prouder nations than ours have 
felt its blight, A government can make no greater mistake than 
to curtail its productve man power. Labor is the blood in the 


12 
4: 


January 22, 1923 THE CANNING TRADE. 


*“BLISS-PACIFIC” No. 81 Double Seamer 


No Jams 


Builders of the Complete Line of 
High Speed Automatic Sanitary Can Machinery 


Bliss for Machinery 


E. W. BLISS CO. works BROOKLYN, Y., U. SA. 


SAL DETROIT CLEVELAND CHICAGO PITTSBURGH ST LOUIS BUFFALO CINCINNATI NEW HAVEN 
Oreices Dime Bank Bldg. Cleveland Discount Bldg. Peoples Gas Bldg. Oliver Bldg. Boatmen’s Bank Bldg. Marine Bank Bldg. Union Trust Bldg. Second Nat'l Bank Bldg. 


American Factories: BROOKLYN, N.Y. | HASTINGS, MICH. CLEVELAND, OHIO. SALEM, OHIO. 


Represented on the Pacific Coast by 
BERGER & CARTER CO.— San Francisco, Cal., Los Angeles, Cal., Portland, Ore. 


No. 389 


ROGERS STRINGLESS REFUGEE 


Light green, slender, round pod, 4 to 5 inches 
in length, and almost perfectly straight. Tender, 
meaty, brittle and entirely stringless even when 
ripe. 

In appearance and season very similar to the 
old reliable Late Refugee 1000 to |, having a 
strong vine with small leaf and heavy foliage. 
Hardy and productive. 


Without exception the most 
popular and desirable Green- 
pod variety for canner’s use. 


ROGERS STRINGLESS REFUGEE 


Breeders and Growers 


Chicago, Ill. 
PLACE YOUR GROWING CONTRACT EARLY. U. S. A. 


q 


14 


veins of a nation. Unless there is plenty of it and kept vitalized 
and full red by not only good compensation and good working 
conditions, but also by sensible and judicious attitude on part of 
the government, we must eventually suffer a national anemia. 

Blocs in Congress and legislatures may, like klans and the 
old-time vigilante posse in communities, be undesirable, but they 
arise and exist because an undesirable condition creates them. If 
the canning industry must join in a coalition with the farmer and 
the food distributor and make of the farm bloc a means to secure 
full recognition of its needs, it may mean “making strange bed- 
fellows,” but it may, at least, prove the means effective. 

And now, since I have mentioned coalition and have raised 
the specter of “strange bed-fellows,” is it not remarkable and 
more strange to reflect upon the utter absence of just that sort 
of thing through all these years. Speaking of production prob- 
lems, was there ever more need in any field of endeavor, where 
the common interest was so pronounced as between canner, 
grower and distributor, for concentration of effort in meeting 
this particular factor? Is there anywhere in American industry 
the need for it so outstanding? Essential to each other, they 
are as far apart as they should be close together. Their prob- 
lems are common, their needs are all common, the success and 
prosperity of either is so linked up with the others that it can 
only be permanent and continuous when it is co-existent. Yet 
they “exist”—mark fully the word—they exist year after year, 
independent of each other, holding apart with an aloofness that 
at every angle shows mistrust and suspicion. 

Mr. President, in our Tri-State section this is particularly 
true. It is doubtless a great hindrance to material progress, To 
alter it may seem hopeless. To even attempt to alter it might 
well discourage the most cheerful optimist, but it should be at- 
tempted. Every Tri-Stater should attempt it individually wher- 
ever he has contact with the other factor in the co-related indus- 
tries. This is one of those jobs where the slogan must be “Every 
man for himself,” not in the selfish sense in which we usually 
think of that phrase, but in the sense that every man should, for 
himself, assume his part in the propaganda, should do his por- 
tion of the missionary work required. But there must be a com- 
mon plan and understanding as to course of action. “Every man 
for himself, but all in the same direction.” Working together 
in that way there would develop a power heretofore unknown in 
these related industries, that would master all problems, secure 
needed legislation, balance production and demand, eliminate 
waste, lower cost and by putting the product of field and cannery 
within the reach of more consumers insure an increasing and 
steady consumption and result in a reasonable, but regular, profit 
each season. 


There is one problem in production that is common to grower 
and canner alike—the disposal of poor, trashy stuff. That part 
of any crop which has no quality should have no place in the can. 
To the canner it should be needless to say: “Don’t waste your 
time and your tin on it,” and to the grower: “Don’t haul to the 
cannery what should go to the pig pen.” Stuff that will not stim- 
ulate consumer appetite and encourage frequent purchases would 
prove a better investment in making hog meat. Make your bar- 
gain with the grower, so that he is assured of a profit on what is 
merchantable of his crop, and convince him and yourself that to 
can the rest means only to break the market for each. If all of 
this may seem too idealistic, Mr. President, I might suggest that 
we must be mindful of the wants and interests of others if we 
would hope to have them be mindful of ours. This is the bed- 
rock of co-operation. If we want co-operation, we must deal for 
it with a fair and open mind. That we do want co-operation goes 
without argument. Shall we get it? Then, again, let me urge— 
“every man for himself.” 


FURTHER EXTENSION WORK FOR CANNERS 


Bu Dr. Symons, - 
University of Maryland. 


COULDN’T forego the opportunity of coming up and back- 
I ing up, so to speak, the plan that was set forth by Mr. 
Radebaugh in the work conducted in Cecil County the past 
year, and with the hope of expressing to you gentlemen the 
question of whether in 1923 the growers of canners’ crops 
and the canners of canned foods in the Tri-State territory would 
not profit by considering a plan for giving some investigation 
in conducting further extension work for the improvement of 
this big industry. Now I haven’t time to express the problems 
that are outstanding in Maryland today, but I would kindly re- 
quest this association or the members from Maryland to appoint 
a committee through which we could consult in submitting a 
statement of the problems that are facing the canning industry 
in Maryland, and I feel sure that both Delaware and New Jer- 
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sey would welcome the same consideration. It is needless 
to point out that, in corn alone, we could easily invest a small 


. sum of money with a tremendous return in studying the corn 


root rot that is causing serious concern, not only with sweet 
corn growers, but also field corn growers. The same is true 
with the pea. I am sure that probably there are members 
within the sound of my voice that had expected a large pack 
of peas on the Eastern Shore this year, and yet the whole pack 
was knocked silly, so to speak, by the pea louse. 


We sent out our entomoyolgist, Mr. Corey, to Chicago at the 
conference that was called by the National Canners’ Associa- 
tion for the purpose of studying this problem, and we feel that 
we can help the pea growers in Maryland in trying to control 
the pea louse—provided we could investigate the problem 
further; and it will probably develop that the canner, him- 
self, or a group within the territory, would have to secure the 
proper equipment for the dusting of the fields for the control 
of that pest. We have other problems affecting beans. Of 
course the bean is not an important industry here, although 
those that are being affected seriously by the Canker Worm 
and one or two other insects—then there is this big problem 
that Mr. Radebaugh has brought out in tomato growing, and 
as he mentioned, you are the only set of men along with the 
grower where we have not got a special public fund for put-’ 
ting men on the investigation of those problems. I would like 
to see the canners of Maryland study carefully a budget for 
presentation to the Legislature, providing for adequate funds 
for the investigation and extension work that will be necessary 
to carry forward the information we already have; the infor- 
mation we can gain by investigation toward the improvement 
of the canning crop industry, representing in our State alone, 
I should say, roughly, certainly $40,000,000. An investment 
of $10,000 would be a bagatelle; and yet putting two or three 
good men, highly trained, with the educational forces we have, 
in the field at the present time, with county agents, and with 
the organization of farmers and canners, we should make great 
progress in the future, and I hope, Mr. Chairman, that we can 
make ourselves, can place ourselves in the position to capitalize, 
as it were, on our possibilities; control these pests, lessen in- 
jury, by the investment of a small amount of funds to more 
adequately support the work that you have already going, 
through educational forces of the State colleges, and also sup- 
port the experiment station work in solving these problems 
that we have before us. Certainly in 1923, we in Maryland, 
feel that we want to carry out the program we have with our 
county agents and that is to plan our work, and to work our 
plan. My suggestion to this association is that we will plan 
our work for 1923, and that you gentlemen will take up with 
your growers the problem of concentration in the growing of 
tomato plants, and that we will be able to work out a more 
adequate system, whereby we can prevent the losses that are 
common from insects and diseases as well as the great fault of 
the lack of soil improvement. If there is any one thing that 
is lacking in it to make the crop, as well as in others, it is the 
maintenance of soil fertility, and it is a problem that we should 
be. continually hammering at. So that, Mr. Chairman, I hope 
that this association may see fit to appoint a committee with 
which we can confer. I have a budget here that the gentle- 
men, the specialists, have drawn up, and I won’t read it, but 
it outlines a statement on the problem of each crop—the status 
of the problem at the present time, and the method of attack, 
having to do with the various crops I have mentioned, peas, 
corn, tomatoes and beans; and I believe that, with the organiza- 
tion of farmers that is taking place throughout this territory, 
the formation of farm bureaus and community organization, 
that the same thing can be said to the canner as well as to the 
grower, that the time has come in this Eastern territory that 
the canner and the grower. I feel that with the canner and 
they will be able and in a position to sell their products in the 
future, rather than to have them bought from them. And 
that is a significant statement both for the canners in our 
territory as well as in the case of the growers, and I want to 
make a final plea that the University of Maryland Extension 
Service stands for the intimate co-operative working between 
th canner and the grower. I feel that with the canner and 
the grower, the saying of ‘“‘United we stick—and divided you’re 
stuck”? the same is true with the canner as with the grower, 
but where the two have been working together as was the 
ease cited here in Cecil County, it is just a magnificent op- 
portunity for developing our business in this Tri-State tefrri- 
tory that will mean much for the development and preservation 
of our canning industry. I want to say that we greatly ap- 
preciate Mr. Silver’s remarks on behalf of the members, and 
on behalf of the members of the Agricultural Society at Bal- 
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timore. I want to extend an invitation on behalf of the society 
to any canners, because you are growers many of you, to the 


meetings in Frederick that will be held January 10th, 11th - 


and 12th. I assure you—all of you, one and all—vwill be wel- 
come to take part in the meetings. We are going to discuss 
the common production problems as well as the problems of 
intimate concern to both the canner and the grower. 


GOVERNMENT STANDARDS OF RAW PRODUCTS 
By Charles W. Houck, 
U. S. Bureau vf Agricultural Economics. 


HAVE had the opportunity in the last few weeks—three or 

I four weeks—of talking with a number of representative 
canners in the Tri-State territory, and in the territory 
farther west in regard to some of the problems that the indi- 
vidual has to deal with. There never was an industry, of 
cource, that did not have its troubles. Now I take it from my 
meagre knowledge of the canning industry that one of the 
problems of greatest magnitude with you is the production or 
the securing of raw stock, raw crops of uniformly good qual- 
ity. It has been suggested to us (by us, I mean the Bureau of 
Agricultural Economics, which formerly was known as the 
Bureau of Markets, one of the subdivisions of the Federal De- 
partment of Agriculture) that the establishment of a set of 
uniform definite standards, grades, if you will, to be used by 
the grower and the canner, based on quality as a basis for con- 
tract and sale, would be of great benefit to the industry. Now 
we are not in a position to say whether that is true or not. As 
I say, that has been suggested to us. I have endeavored to 
sound the sentiment of various interested parties. By that I 
mean the better thought among the growers and canners as 
well, in regard to this thing—-whether it is not a fundamental 
need, whether those grades are necessary or desirable. It was 
felt that they would tend to stabilize the industry and assist 
in improving the quality of the stock that is delivered to you 
by the grower, and that they would tend to make more busi- 
ness-like and more friendly the relations between the canner 
and the grower. 
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is the 


Best Insurance 


A Canner Can Buy 


BALTIMORE, 
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In the first place, such grades would, of course, provide a 
common language with which you could describe the various 
degrees of quality, and conditions, size, maturity, form, color 
and other factors that go into the make-up of quality and of 
value. They would be of great assistance in adjusting differ- 
ences of opinions between the grower and the canner, as to 
the value of a given lot of tomatoes, for example. They will 
provide a basis for contract and sale, and since they would be 
impartial, they would be equitable, and fair, and just to both 
the canner and the grower. And in the last place, they would 
stimulate the grower to strive for the higher quality all the 
time, and the premium that goes with high quality. 


I want you to understand that the Bureau in this matter 
is distinctly neutral. We have no axe to grind—we are not 
endeavoring to foster the interest of the growers at the expense 
of the canners, nor are we promoting the cause of the canners 
at the expense of the growers. We have no interest in any 
cannery anywhere, nor in any tomato field anywhere, and, 
therefore, we are entirely disinterested. Our only motive is 
to establish a basis whereby the business relationship be- 
tween the two parties concerned will be more equitable, and 
more businesslike. We felt that, due to our entirely disin- 
terested viewpoint, we could be of service. Now it is up to 
you to say whether that service can be used or not. We have 
already established standards in the past on various fresh fruits 
and vegetables. I think fourteen of these all told. Those stan- 
dards are used now in a good many sections of the country, 
are applicable under various conditions, they are coming to be 
more and more universally used, and they are very, very satis- 
factory in providing a basis for the seller and buyer to get to- 
gether, and by providing a language to enhance their business 
relationship. These standards in no case are technical. They 
have been based entirely upon investigation and upon sugges- 
tion and advice and information that we have gotten from 
men who are in close contact with the industry and know the 
problems connected with it. 


As I say, we don’t know. We shall have to look to people 
who do know in order to provide us a basis for working out a 
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set of grades that would be usable and workable. 


Such grades 
of course would not be compulsory. 


The Government wants 


to, in this respect—wants to keep its fingers out of business..- 


I am heartily in sympathy with that idea. I am confident a 
good many of you feel that Government grades would necessar- 
ily mean Government interference. I want to correct any mis- 
apprehension of that nature. We certainly shouldn’t want to 
We certainly shouldn’t want to get into anything of that kind, 
and our only motive is, as I said, to provide a better basis for 
business. This is the first time we have ever undertaken any- 
thing in connection with cannery crops, and due to that fact, 
of cource, we are not well informed as to those problems. We 
are not well informed as to those problems. We are looking 
for suggesiions and advice and information from the better 
element among the canners and among the growers in that re- 
spect. We haven’t anything definite to propose as yet. As I 
say, we are groping around now for solid ground on which to 
erect a program of some sort that will be workable, and in 
that connection, of course, we shall certainly welcome all the 
suggestions we can get from both the growers and the canners. 
If such a proposal should meet with the approval of the Tri- 
State Canners we certainly would welcome any impetus you 
can give to send the job along farther. 

It has been suggested that tomatoes would be the best 
crop for us to start on, since that is a crop of primary im- 
portance and probably one of the most difficult crops to stan- 
dardize. It would furnish a basis for starting, and if we could 
establish a cet of workable grades for tomatoes, it would be 
evidence that we could go ahead with reasonable assurance on 
the other crops. « 

Gentlemen, that very briefly outlines the fundamental 
principles of the idea that we have in mind, and I have hoped 
that you would be giving it some thought, and some attention 
and that is why I wanted the opportunity to present that to you. 
I thank you. 


A TRIBUTE TO CHARLES H. BENTLEY 
By “Berkeley” 


California Correspondent of “The Canning Trade” 


HARLES HARVEY BENTLEY, vice-president and general 

fs sales manager of the California Packing Corporation, San 
Francisco, Cal., and one of the best-known and most popu- 

lar business men of the Pacific Coast, passed away of an attack 
of apopiexy at the Stanford-Pittsburgh football game at Stan- 
ford University on the afternoon of December 30. With him 
when he died was his son, Wilder, home from Yale to spend the 
holidays, and his daughter, Margaret. 

Mr. Bentley was born in Sacramento in 1867, and attended 
the University of California, graduating in 1891 with a degree 
of doctor of philosophy. He took a prominent interest in ath- 
letics during his college days, and was himself an athlete of 
marked ability. 

Among the men who have taken a prominent part in the 
development and progress of San Francisco in a commercial, civic 
and pelitical way, none worked harder than Charles H. Bentley. 
His efforts in the canned foods industry won for him the admira- 
tion of men in this line throughout the world, and it is due in no 
small measure to his work that San Francisco is one of the lead- 
ing fruit canning and distributing centers. He worked untiringly 
for the development of the natural resources of California, for 
better transportation facilities and for the development of San 
Francisco harbor to a point of commercial supremacy. 

Foliowing the great fire of 1906, ne was elected president of 
the San Francisco Chamber of Commerce, and to his executive 
ability was due, in a large measure, ihe success of many of the 
plans fer the proper rebuilding of the city. He was among those 
who early saw the great benefits of the Panama Canal to San 
Francisco, and took an active part in the plans for the great 
Panama-Pacific International Exposition, 

His abilities were recognized by leaders of the nation, and 
President Taft had him under consideration for the post of Sec- 
retary of the Interior. He worked hard for the Hetch Hetchy 
project, for bringing municipal water and power to San Fran- 
cisco, and made more than one trip to Washington in its interest. 

During the war period he was one of Herbert Hoover’s chief 
aides, and his work was such that California rightly took great 
pride in his accomplishments. 

A forceful speaker, he was called upon frequently to deliver 
h2 keynote address at meetings at which matters of great civic 
importance were to be discussed, 

Mr. Bentley was a member of the Pacific Union, Union 
L-ague and Bohemian Clubs, besides numerous commercial or- 
g-nizations. His business career was confined largely to the fruit 
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and vegetable canning industry, and it was his sales ability that 
made the old California Fruit Canners’ Association such a factor 
in the business. When this concern was absorbed by the Cali- 
fornia Packing Corporation, Mr. Bentley wert with it as sales 
manzger and vice-president. He was also a director in the 
Aleska Packers’ Association. 

The deceased is survived by his widow, Mrs, Florence Bent- 
ley; two daughters, Margaret and Florence, and a son, Wilder. 
His brother, Robert I. Bentley, is president of the California 
Packing Corporation. 


E, H. SAYRE RETIRES FROM R. C. WILLIAMS & CO., NEW 
YORK, SEVERING A CONNECTION THAT HAS 
CONTINUED DURING FIFTY-THREE YEARS 


Veteran Groceryman Quits R. C. Williams & Co., of New York, 
After 53 Years In Business. 


New York, January 13—(Special)—Approximately four hun- 
dred members of the New York food trade, including practically 
all of the leaders of the industry, turned out last night to honor 
Edwin Howell Sayre at a banquet held at the Hotel Penngylvania. 

Mr. Sayre, who retires from the firm of R. C. Williams & Co., 
effective January 31, has had a lengthy and varied career in 
the wholesale grocery field. He started as an office boy in 1870 
with the firm, then Potter & Williams. Subsequently he became 
shipping and receiving clerk, and in 1878 was ‘made general as- 
sistant, 

He became a partner in the firm of R. C. Williams & Co. in 
1881, and in 1906, upon the retirement of Frank Sittig, became 
senior member of the firm, and now, in his 53rd year of service, 
is retiring. 

Effective February 1, 1923, the firm of R. C. Williams & Co. 
will become a corporation, the incorporation having already been 
arranged for. 

Under the corporate style, Arthur P. Williams is president; 
William L. Juhing, chairman of the board; William F. Vosseler, 
secretary and treasurer, and Howell E, Sayre, vice-president. 

Among the guests of honor at the dinner were: Mr. and Mrs. 
Harry Balfe, John J. Bradley, Wm. D. Breaker, Louis F. Bridges, 
John Chapman, Archie C. Clark, John P. Davenport, R. U. Dela- 
penha, Michael W. Doolan, Hugo Jaburb, Mrs, Willial L. Juhring, 
Miss Mabel L. Juhring, John C. Juhring, H. F. C. Killian, Fred- 
erick F, Lowenfels, C. A. Lamb, Mr. and Mrs. Chas, A. O’Dono- 
hue, John C Mahlan, Herman A. Metz, Edward Moriss, A. Lin- 
coln North, Mr. and Mrs. Caryl H. Sayre, Joseph Seeman, Sigel 
W. Seeman, Victor A. Seggerman, Frank Sittig, Philip C. Staib, 
Clarence Stewart, Sylvan L. Stix, Walter B. Timms, Walter J. 
Te og Thomas Ss. Vallette, Henry Von Bermen, Mrs. W. F. 
Vessler, Mrs. C. W. Patterson, 

William L. Juhring presided, speakers being Arthur P. Wil- 
liams and Theodore F. Whitmarsh. 

Joseph Brakeley, weil-known canner, of Freehold, N. J., was 
visiting the market during the week. 


THE OREGON SCHOOL FOR CANNERS 


How They Do It In Oregon—Second Annual Canners’ School, 
February 5th to 24th, 1923, by the Horticultural 
Products Section, Department of Horti- 
culture, Corvallis, Oregon. 


HE Horticultural Products section of the Department of 
Horticulture announces its second annual short course 

' for cannery operators. This course has been designed 
to meet the needs of those men actively engaged in the manu- 
facture of canned fruits and vegetables. The work presented 
in science deals with the basic principles underlying food 
preservation. 

This course is open to anyone wishing more knowledge 
along the lines of commercial canning. 

The following fees are required for students entering 
this work: Registration fee, $1.25 for students who are resi- 
dents of Oregon, $7.00 extra tuition for non-resident stu- 
dents. Laboratory fees to cover cost of materials as fol- 
lows: Chemistry, $1.00; Bacteriology, $1.00; Horticultural 
Products, $1.00. 


Double Seaming Machines-—Seaming machine adjustment, 
repair, and operation will be a feature of this course. This 
work will be handled by representatives of the ‘‘American Can 
Company.”’ 


Commercial Canning—tThis course will cover the problems 
of the packer of the Northwest, and will also deal with the 
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INTRODUCING 


FOUR OF OUR CONVENTION SPECIALS 


Our Own Manufacture 


ROBINS-BECKET CAN CLEANING MACHINE 
This illustrates the Double Machine for cleaning tops’ and’.bottoms and bodies. We also 
make a Single Machine for cleaning tops and bottoms. Cleanscans from flats to No. 10’s 


ROBINS STEAM CIRCLE HOIST ROBINS ROTARY 
Made to suit your requirements, Tomato Washer Durable 
with double value as shown in Practical Economicel. 
RETRORTS illustration, or with our special , 


ingle-slide lve. 
single-s valve 


Convention Headquarters: 
Million Dollar Pier 


Hotel _ A. K. ROBINS & COMPANY 


In Attendance R. A. SINDALL 
‘*Bob’’ Sindall 


Harry Stansbury Manufactures of Canning Machinery BALTIMORE, MD. 
Phil Keiner 


Charley Norberg. 
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fundamentals of food preservation by canning. Problems of 
preparation, exhausting, heat penetration, processing and stor- 
ing will be taken up.—E. H. Wiegand, J. C. Bell. 


Bacteriology of Canning—An elementary course in the 
study of microorganisms found in the canning industry; the 
study of organisms in food preservation and their control 
in fruits, vegetables and other foodstuffs; the relation of 
micro-organisms to curing, ripening, and preservation of food 
products; study of general cleanliness and sanitation of the 
plant.—J. E. Simmons. 


Chemistry of Canning—Students will be trained as far 
as practicable in the use of such instruments of precision 
as can be applied to every-day canning problems. Hydrom- 
eters for determining strength of saline and sugar solutions, 
and acetometers for vinegar will be given special attention. 
Students will be taught to determine the strength of vinegar 
by the titration method and to make for themselves all solu- 
tions necessary. An attempt will be made to instruct the 
practical canner in the chemical aspect of his every-day prob- 
lems.—H. R. Kelly. 


Canning Var'eties of Fruit-—A discussion of the varieties 
of fruit suitable for canning, with a special view to enlarging 
upon the possibilities of new varieties and new ways of 
handling them.—W. S. Brown. 


Physical Handling of Fru‘ts—aA series of lectures cover- 
ing the factors relating to the physical handling of fruits; em- 
phasis being laid upon time of picking, refrigeration, diseases 
of fruit in storage, and the physiological factors involved 
in fruit storage as far as these are known. 


Pollination of Fruit Varieties—A series of lectures cov- 
ering the development and pollination of varieties of pears and 
cherries, with a discussion of their canning possibilities.— 
C. E. Schuster. 


Small Fruits—A series of lectures covering the growing 
and handling of small fruits with emphasis on varieties adapted 
to canning.—L. P. Wilcox. 

Growing and Handling of Vegetubles—This course is de- 
signed to give a brief but comprehensive knowledge of the 
growing and handling of different vegetables with special 
reference to canning.—A. G. Bouquet. 

Cann‘ng Cost Keeping—tThis course will be an elementary 
discuss‘on of the elements of cost which must be considered 
in the successful conduct of the canning busines. Distribu- 
tion of overhead, depreciation, valuation, inventories, forms 
of records and so on, will constitute part of the course.— 
J. A. Bexell. 

Growers’ Ccntracts and Co-operat:ve Law—The students 
will be offered instruction in the essential elements of the 
valid contract with the grower, and also in the general pro- 
visions of the Oregon Co-operative Law.—R. R. Hewitt. 

Talks will be given by experienced men from time to time, 
dealing with different phases of canning and allied industries. 

Those expecting to enroll should write at once to 

HORTICULTURAL PRODUCTS SECTION, 
Department of Horticulture, 
Oregon Agricultural College, © 
Corvallis, Oregon. 


CANNED TOMATOES 
There is Such a Wealth of Good Things in the January Num- 
ber of Campbell’s ‘‘The Optimist,’ That We Can- 
not Restrain the Inclination to'Quote 
Freely From It. + 


“In the la‘t issue we commented on the short pack in No. 
3 and No. 10 containers. Information which has since reached 
us suggests that conditions are even worse than we suspected. 
The fact is that the market is practically cleaned up on Eastern 
tomatoes in these sizes. 

“No. 2 tomatoes are in fair supply but consumption is 
proving heavier than anticipated and advancing prices may 
be regarded as a probability. 

“The slump usually experienced at the inventory period 
has not been sufficient to even keep prices from stiffening and 
it is probable a seller’s market will rule in this line until next 
season’s goods are available. 

“Few jobbers will go into the new year with sufficient 
stocks to carry them through to next summer and conditions 
may force canned tomatoes into the limelight as leaders, 
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“High prices are always to be deprecated but it is doubt- 
ful if consumers will object, in prosperous times, to paying as 
high as twelve cents for a No. 2 can of good tomatoes.” 


CANNED FOODS WEEK DEPENDS ON YOU! 


It is What You Do or What You Fail to Do That is Going to 
Count—The Success or the Failure of Canned Foods 
Week is Going to Be Because of You. 


It doesn’t matter what the ninety-nine do, it is what you 
the single unit necessary to complete the whole does that is 
going to count in the important matter of Canned Foods Week. 
For if Canned Foods Week is denied your interest, your en- 
couragement, your support, the success of Canned Foods Week 
is not going to be realized in the measure that it should. Every 
canner, no matter where he may be located, can help. He can 
very effectually help in his own community, for everywhere the 
retail distributer of canned foods abounds and it is the help 
of the retail distributer that is particularly desired because 
of the influence he is able to exert upon the consumer. 

Every cannery employee, from the most important office 
attache down to the humblest worker in the cannery itself 
should be made to take an interest in Canned Foods Week. 
In larger canning communities there should be effective organ- 
ization of the canners who in turn should organize the whole- 
sale and the retail distributers of canned foods. 

February would seem an appropriate time for every canner 
to write a “good-will” letter to every buyer among whom 
his products of the past season were distributed. What 
is a “good-will” letter? It is a letter so written as to please 
the recipient of it and make him feel the more kindly dis- 
posed toward you. Here is perhaps a fair specimen of a 
“good-will” letter: 


Smith, Jones and Brown, 
Chicago, Ill. 
Gentlemen: 


We take occasion to thank you for allowing us to 
include you among those buyers of canned foods, 
among whom our pack of the past season was dis- 
tributed. We are permitting ourselves to hope that. 
we may also have the pleasure of including you 
among those buyers among whom our pack of the 
coming ceason will be distributed. 

Because we wish to retain you as a distributer 
of our products, you may be sure that your orders 
will receive our most painstaking care and attention. 


We are inviting all our friends to join hands with 
the canners of this country in promoting the success 
of Canned Foods Weex. We assure ourselves that you 
are in agreement with the purposes of Canned Foods 
Week and that you will have an active participation 
in it and that you will share generously in all its ad- 
vantages. 


Repeating thanks for the attention received from 
you and with wishes for your success, we are, 


Yours very truly, 
BROWN, JONES AND SMITH. 


Good-will is the most valuable thing in all trade—and 
you may get good-will and get it abundantly by keeping faith 
with your friends—by keeping faith with the wholesale and 
the retail distributers of your products, and, more than all 
things else, by keeping faith with the consumer of your prod- 
ucts. Strive more and more for good-will and, getting it, strive 
even the harder to keep it, for it is a precious thing, 

Let us make Canned Foods Week a success, the success 
that it can be—the succes that it ought to be. Don’t bea (its 
a despicable term, we know) slacker. The canner who with- 
holds himself from the burden of effort which Canned Foods 
Week necessarily imposes is hardly entitled to share in its ad- 
vantages. And Canned Foods Week will have advantages for 
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-Ayars “NEW PERFECTION” Pea and Bean FILLER 


No valves to ware out and leak brine on the 
floor. 

Will not waste brine. 

Fills absolutely accurate. 

Has positive can feed. 

Does not cut Peas. 

Guaranteed capacity up to 129 cans per minute. 
No Cams. No Levers. 

Has no RUBBERS to catch cans after they 
become worn. 

Only Filler for BAKED BEANS. 

Has separate measure and separate saucer. If 
measure fails to drop part or allthe quantity of 
beans the can will show slack to inspector. 


Model made for No. 1, 2, 3, & 10 cans. 


What are you doing for 
Canned Foods Week 


March 3-10, 1923 
“The Consumer’s Opportunity.” 


AYARS MACHINE COMPANY jew iersey 


BROWN, BOGGS CO., LTD., HAMILTON, ONT., Sole Agents for Canada 


ECONOMY. 


Cleanliness in the cannery is maintained with ease, and at 3 We Grow These Tanks: 
little cost, when you use pe 


To make sure ofthe quality of the 
cypress that goes into ‘The Tank with a 
Reputation” we use wood 

th: ——— @ trees, cut in our own sawmills, finishe 
INDIAN IN CIRCLE a : in our own shops by our own workmen 
with the benefit of thirty years experience 
in tank designing and building. 


The combination means real economy 
i i 2 Vice, e Caldwell story e nex’ 
Its use will quickly prove to you the ot 
usual desirability of Wyandotte cleanliness Catalog 
for all food containers, and equipment -eaeeed 
W. E. Caldwell Co. 


Incorporated 
2310 Brook St., Louisville, Ky. 


IW EVERY PACKAGE Order from your supply house. 


The J. B. Ford Co. Sole Mnfs. Wyandotte, Michigan 


RA AA AA AA AR RAPS AR RARARA RARARARARA 
is 2| 


WE build more than 100 difterent machines for use in Canning and 
Preserving Plants and supply equipment complete from door to door, 


AA RA RA RA AA RAAT AA RAPS 


guaranteeing every item satisfactory to the buyer, refunding the full 
purchase price upon return of equipment to us in good order. 

Get our new catalogue with revised price list 

and details of new labor-saving equipment 


” SPRAGUE CANNING MACHINERY COMPANY 
HOOPESLON, ILL. Sales Offices: 222 North Wabash Avenue, Chicago, Iil. 


BRANCHES: 15 WILSON STREET, NEWARK, N. Y. 704 LEXINGTON BUILDING, BALTIMORE, MD. 
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all canners and, unfortunately, no more for those who help 
assume its burden than for those who refuse to accept any 
even small part of the burden. ; 

Canned Foods Week has gained splendid momentum— 
its succe.s is assured. But it is possible to greatly increase 
the prescnt assured limit of its success. Let us make Canned 
Foods Week a vertitable triumph for American canned foods to 
the end that they chall be better known among the people 
and better understood and appreciated by them. Canned Foods 
Week is capable of removing much of the prejudice towards 
canned foods which, very unfortunately, still exists among the 
people. This prejudice, and it may not be denied that it exists, 
operates to the disadvantage of every canner. Let us remove 
it whenever the opportunity offers and we may remove much of 
it during Canned Foods Weed. 

Help Canned Foods Week! Give it your financial support! 
Don’t be a mere “looker-on in Vienna’’—get into the very 
thick of the thing and make Canned Foods Week the splendid 
success that it ought to be. 


CONTINUITY OF ADVERTISING AN ABSOLUTE NECESSITY 
From “The Optimist” (Campbell Soup Co.) for January. 


“National advertising * * * carries its message in im- 
pressive style; and yet continuity of advertising is an absolute 
necessity. Forgetfulness, even for a brief period, will knock 
your message for a puff of smoke.” 

“The object to be gained in advertising is generally the sale 
of a particular product; this must be gained by indirection. The 
objects to be sought directly are public education and that im- 
palpable commodity known as good will.” 


In these quotations from an unusually fine number of what 
is perhaps the best house journal in the country—-Campbell's 
“The Optimist.” we find the Alpha and the Omega, the first and 
the last words. the very all in all of that seemingly intricate, 
but, in the main, very simple subject. advertising. 

What has been set down is so very plain as to need no 
elaboration, for the veriest dolt may read with an intelligent ap- 
preciation of what is said and what is meant. 

Don't advertise at all unless there is a reasonable probability 
of your being ab'e to continue to advertise—‘continuity of ad- 
vertising is an absolute necessity.” Campbell's advertising has 
had that very quality, continuity. 

But. advertise! You must advertise—you may never hope 
to get anywhere unless you do advertise. You may “preach a 
better sermon and you may make a_ better mouse-trap,” hut 
you've got to tell the people who you are and where “your house 
in the woods” may be found; you've got to do it. 


It has cost Campbell millions of dollars to tell the people of 
this and of other countries who they are and what they do— 
nnillions of dollars to seil only two words—‘‘Campbell’s Soup.” 
©ampbell dare not stop advertising—dare not! for were Camp- 
bell to stop advertising interest in Campbells Soup would be- 
gin instantly to decline. And were there no advertising of 
Campbell’s Soup during a period of say ten years Campbell's 
soup. no matter what its claims to excelence, would have yan- 
ished from the minds of the peop'e and would probably have no 
appearance upon the people’s table. Advertising once begun 
must continue—‘Continuity in advertising is an absolute neces- 
sity.” 

“The objects to be sought directly (by advertising) are 
public education and that impalpable commodity known as good 
will.” 

These words are simple enough—Public education means just 
this, that the peop'e shall know who you are, what you are and 
where you are; and what you do and how you do it. Campbell's 
education of the public has closely followed these lines, for all the 
world knows “who they are and what they are and where they 
are; and what they do and how they do it.” 

The enormous sale of Campbell's soups and of Campbell's 
pork and beans is the result of this educating of the public mind 
and of the good wi'l which this educating of the public mind 
sought, and we may well believe, has abundantly obtained. 

Campbell has spent millions of do'lars to obtain the good 
will of the people of this country, not alone of the consumers of 
soups and of pork and leans, but also of the distributors of their 
products—the wholesale grocer and the retail grocer. 

What Campbell has done others also have done; and what 
Campbell has done you also may do. But Campbell had the 
courage to attempt, had the courage to stake nearly all the 
money they could “rake and scrape” together with which to 
finance the original campaign. 
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We are reminded that ‘ta great institution is the lengthened 
shadow of one man.” In the scheme of Camplell’s extraordinary 
success we sha.l find the “lengthened shadow of one man” in 
Dr. John T. Dorrance. Dr. Dorrance believed in good will, in 
the good will of the trade and of the people; and he sought to 
ebtain that good will in the only way it could be obtained 
through the media of advertising. The success of Campbell's 
soup and of Campbell's pork and beans is one of advertising’s 
proudest hoasts, 


HOUSE IN AUSTRALIA SEEKS CONNECTION WITH 
AMERICAN SALMON CANNERS 


Newman Van Assche & Co., Pty. Ltd., 497 Collins street, 
Melbourne, Australia, desire to be placed in touch with Ameri- 
ean canners of salmon. This house has an extensive clientele in 
Melbourne, Sydney and in other important markets of Australia. 
Salmon canners of the United States who desire to exp oit their 
products in Australia may find it to their advantage to communi- 
cate with Newman Van Assche & Co... Pty.. Ltd. 


BERGER & CARTER LEAVE THE CANNING FIELD 


San Francisco, Cal. January 10, 1923. 
The Canning Trade. 

Gentlemen: We have just completed a little altera- 
tion in our organization by divorcing ourselves of ‘that 
department heretofore devoted to the manufacture and 
sale of food preserving machinery and equipment. 

The Anderson-Barngroyer Mfg. Co., with headquar- 
ters at San Jose, Cal.. have bought, outright this part of 
our business to combine with their own, and hereafter 
they will be able to furnish the trade those items which 
we have specialized. 

Now we wiil be permitted to devote added efforts to 
the building up of the other departments of our business, 
comprising iron and steel products, metal working ma- 
chine tools and general machine shop small tools and sup- 
plies. 

The above may be of some interest to you as a news 
item, and will serve as a notice that we shall not in the 
future be in a position to consider advertising space or 
subscription to your publication, 

We want to extend at this time our appreciation, 
only for the many courtesies you have extended 
when we have carried advertising, but also your efforts 
for the up-uilding of the canning industry. 
Cordially yours, 
BERGER & CARTER COMPANY, 
Advertising and Catalog Department. 


not 


THE EDITOR BOWS HIS GRATEFUL ACKNOWLEDGMENT 


The Canning Trade, 
Baltimore, Md. 


Gentlemen: 


Enclosed find check for $3.00, for which please 
enter my subscription for the best journal of its kind 
published—namely, The Canning Trade. 


(The Canning Trade has been at it now nearly forty-five 
years. During all that long time it has striven t> promote the 
advantage of the canners and to extend the ramifications of 
canning, and so it will go on during coming years, with noth- 
ing lost of that enthusiastic interest in canned foods which has 
marked its whole career. The compliment contained in our 


correspondent’s letter is greatly appreciated.—Editor.) 
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HIGHEST QUALITY 


TLANTIC 


LAIN LACQUERED 


ANS 


LITHOGRAPHED 


LOWEST PRICE 


Packers 
Syrup Refiners 
Mitk Canncrs 


Lard and Compounds 


Our large production assures prompt 
and satisfactory service. 


Peanuts and Peanut Products 
Powdered Mi:k 

Fresh Oysters 

Paints 


Our co-operation increases YOUR sales. 


Jobbers’ Friction 
and Wax Top Trade 


ATLANTIC CAN COMPANY 


BALTIMORE MARYLAND 


Use H & D Boxes 


Low in Cost-- High in Safety Label Pastes 


For Canners 


ERE are the most efficient and satisfactory 


= 


boxes ever made for carrying canned good, 
shipments. Specially constructed for canned goods 
their firm and sturdy walls keep the cans from roll- 
ing and wedging in transit and deliver them clean, 
unscratched and undented at destination. 


You will welcome H & D Canned Goods Boxes 


TINNOL The only strictly neutral 
Paste for labeling on tin. Sticks 
on lacquered or plaintin. Pre- 
vents rust spots. | oes not affect 
the most delicate colors. Does not 
warp or Wrinkle the paper. Keeps 
sweet in any weather. All ready 
for use. 


LABEL GLUE 1608-CC This gum we 
recommend especially for use in 
the ERMuLD WORLD and similar 
makes of bott'e Labeling machines 
for attaching labels onto bottles. 


ARABOL LABELING MACHINE PASTE 
An adhesive of extraordinary 
merit. Much stronger than flour 
paste. Will keep in sweet condi- 
tion for more than three months. 
Made especially for the KNAPP 
BURTand MORRALmachines and 
all machines using flour paste. 


LIQUID PICK-UP GLUE No 3784-T A 
clean and highily concentrated 
adhesive, ready for use on the 
BURT and KNAPP and similar 
machines for difficult or varnish- 


ed labels. 


EXPRESS GLUE 2662-B This glue we 

recommend for the shipping and ; 
labeling room for attaching labels ie 
by hand or brush to paper, wood. 

cardboard, burlap, etc. 


LR ERS; 


MACHINE GUM For labeling on 
gi@ssand wood. Will resist mois- 
ture and keep your labels where 

ou put them Will not affect 
gloss Or stain delicate papers Al- 
ready for use. 


All of the above preparations are packed in 55-gal. casks. 33-gal. 
barrels. 10-gal. kegs and5-gal. kegs, 


CONDENSED PASTE POWDER One pound will make two gallons or 16 
pounds of pure white paste ready for use. Much better, stronger and 
smoother than flour paste. Made intwo minutes with boiling Water 
or live steam. No acid. Will not stain. Can be usedon KNA PP or- 
ot»er labeling machines. 

Packed in 300-!b. barrels. 150-lb. barrels, 100-Ib drums, 50-lb-drums 


25-lb. drums, 10-1b.‘ bags. 
ARABOL WHEAT PASTE POWDER. Made up with co'’d water. Two 


pounds will make 3 gallons of thin paste or 2 gallons of heavy paste. 
Packed in 230-lb. barrels and 125-lb. bags. 


The Arabol Mnfg. Co. 


Largest Paste and Gum Manufacturers in the World 
100 WILLIAM ST,, NEW YORK 


Samples for Test on Request 


for their lower initial cost, their convenience in 
handling and the minimizing of storage space. 


White today for our free “Canners Shipping Book”. 


Menton your sizes and we'll send quotations and 
free samples. No obligations for this service. 


THE HINDE & DAUCH PAPER CO. 


Member Canning Machinery 
& Supplies Assn. 
800 Water St. Sandusky, Ohio 


CANADIAN ADDRESS: TORONTO 
King St. Subway & Hanna Ave. 
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WISCONSIN'S DEPT. OF MARKET RULINGS BINDING. 
Label Regulations Go Into Effect June, 1924 — Ruling on 
Soaked Peas Effective June 1, 1922. 


Opinion by Counsel Nationa] Canners’ Association. 
COVINGTON, BURLING & RUBLEE 


Union Trust Building, 
Washington, D. C., 
National Canners Association, 
1759 H Street, 
Washington, D. C. 


Jan. 4, 1923. 


Gentlemen : 


Replying to your letter of December 18, 1922, asking whether 
the regulations established in Bulletin No. S6-A by the Depart- 
ment of Markets of the State of Wisconsin are legaily effective 
aus to peas packed in Wisconsin for shipment to other states: 

The fact that a canner of peas intends to or has contracted 
to ship his entire output outside of Wisconsin, makes no differ- 
ence in regard to the applicability of the regulations in question. 
Manufacture is not interstate commerce, no matter where the 
product is to be sent. In the case of Crescent Oil Co. vs. Mis- 
sissippi, 66 I. Ed. U. S. Supreme Court Reports, page 55, at page 
57, decided November 14, 1921, the Court said: 

“«* * * that manufacture is not commerce was 
held in (citing cases). And the fact, of itself, that an 
article when in the process of manufacture is intended 
for export to another state does not render it an article 
of interstate commerce (citing cases) * * * it is only 
* * * after the seed has been committed to a carrier 
for interstate transport that it passes from the regula- 
tory power of the state into interstate commerce and 
under the national power.” 

In the case of the United Mine Workers vs. Coronado Coal 
Co., decided June 5, 1922, 66 L. Ed., page 643. at page 657, Mr. 
Chief Justice Taft, quoted the following language of an earlier 
case with approval: 

“The making of goods and the mining of coal are not 
commerce, nor does the fact that these things are to be 
afterward shipped or used in interstate commerce make 
their production ‘a part thereof.” 

The same principle was reaffirmed in the case of Heisler vs. 
Tromas Colliery Co., 67 L. Ed., 119, 122. 

“If the possibility, or, indeed, certainty, of exporta- 
tion of a product or article from a state, determine it 
to be interstate commerce before the commencement of 
its movement’ from the state, it would seem to follow 
that it is such commerce from the instant of its growth 
or production; and in the case of coals as they lie buried 
in the ground. The result would be curious. It would 
nationalize all industries; it would nationalize and with- 
draw from state jurisdiction and deliver to Federal com- 
mercial control the fruits of California and the South, 
the wheat of the West and its meats, the cotton of the 
South, the shoes of Massachusetts, and the woolen indus- 
tries of other states at the very inception of their pro- 
duction or growth * * *” 

The Court then proceeds to reaffirm that interstate com- 
merce does not begin until the goods are started on their ulti- 
mate journey out of the state of their production. 

In the light of these authorities it is clear that the packing 
of peas in Wisconsin even when they are intended for interstate 
commerce, is wholly and entirely within the jurisdiction of the 
state. The state may impose any regulations which it chooses 
upon this process of packing so long as the regulations are rea- 
sonable and not purely arbitrary. Unless, therefore, these regu- 
lations can be shown to be unreasonable and arbitrary—and the 
Supreme Court is very slow to make such a finding—they are 
valid and binding. 

‘With the same proviso as to their reasonableness the reg- 
ulations are binding so far as they affect peas brought into 
the State after they have been disposed of by the original im- 
porter and are offered for sale to consumers. A State may 
require reasonable labeling of goods sold in interstate com- 
merce notwithttanding that the goods have been imported from 
another State. Savavg. v. Jones, 225, U. S. 501. It may not, 
however, require the label put on the goods in accordance with 
the Federal Pure Food Law taken off the goods and another 
label put on, before the goods are sold by the original importer 
and while they are in the original package in which they 
were imported. McDermott v. Wisconsin, 228, U.S. 115. This 
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latter case has been limited by subsequent cases. to facts in- 
volved in it, and the Supreme Court has held that after the orig- 
inal importer the State may require a label in addition to the 
Federal label or a wholly dicerent label. Its power is complete 
and unqualified, except as to reasonableness, after the goods 
have passed into intrastate commerce. Corn Products Refining 
Co. v. Eddy, 249, U. S. 427, 439; Hebe Co. v. Shaw, 248 U. S. 
294; Heige v. Curtice, 248, U. S. 285. 


In the last case cited above a law of Wisconsin made it 
unlawful to sell any article of food which contained benzoic 
acid or benzoates with qualifications not relevant to the case. 
It was urged that this law was invalid as applied to goods im- 
ported from another State since the Federal regulations pro- 
vided that these substances were not injurious and permitted 
them to be put in goods sent in interstate commerce when 
properly labeled. The Court held that after the goods passed 
into intrastate commerce in Wisconsin the power of that State 
was absolute, and upheld the law. 


It is our opinion, therefore, that as to peas packed in Wis- 
consin for interstate commerce and as to peas imported into 
Wisconsin and offered for retail sale these regulations are valid 
and binding unless they are wholly arbitrary and founded upon 
no reasonable basis. In other words, unless it can be shown 
that in actual practice these regulations are wholly arbitrary 
and unreasonable—and not merely unwise—the regulations are 
valid and would be sustained by the courts. 


Very truly yours, 
COVINGTON, BURLING & RUBLEE. 


A RECORD IN CAREFUL CANNING 


HE following letter, received from a New Jersey canner, 
speaks for itself: 


The Canning Trade, 
Baltimore, Md. 


We are enclosing check as per enclosed card. We 
enjoy your paper and get a good many good ideas 
from it. 

You can make a little note in your paper if you 
like, asking the different canning companies if they 
can beat our record as to spoilage—only lost 47 cans 
“swells” out of 235,000 cans. Total spoilage, swells, 
machine cut, ete., only 74 cans out of 235,000 cans. 
We thought this good luck, or it might be that it was 
something in the management, 


(The elation which our correspondent’s letter shows be- 
cause of the success which he had with his pack of the past 
season is well warranted. But, good management rather than 
good luck is the explanation of his noteworthy experience.—- 
Editor.) 


More sweet than are all songs of birds, 
Or pages poets preach. 

This life may be a vale of tears 
A sad and dreary thing— 

Three words, and trouble disappears 
And birds begin to sing. 


Three words, and all the roses bloom, 
The sun begins to shine. 

Three words will dissipate the gloom, 
And water will turn to wine. 

Three words will cheer the saddest days— 
“T love you?” Wrong, by heck! 

It is another phrase: 


“Enclosed find check.” —B.' De Vey. 


CANNING MACHINERY 


FRUITS- VEGETABLES: FISH-:Evc. 
A.K.ROBINS & Co. BALTIMORE,MD. 


RITE FOR CATALOGUE 
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We want to meet 


YOU 
at Atlantic City 


f@ Call at our booth 


We are now ready to write contracts 
for Beans, Peas, Corn, Tomato 
and other Seeds. 


LEONARD SEED COMPANY 


226-230 W. Kinzie St., Chicago, Illinois. 


TOMATO CANNERS 


The SUCCESS of your BUSINESS depends 
largely upon the SUCCESS of YOUR FARM- 
ERS in raising a good crop of TOMATOES. 
You can greatly help your Farmers and pro- 
mote the prosperity of your business by in- 
troducing and selling MASTERS RAPID 
PLANT SETTERS to your Growers. This 
is the ideal] tool for Transplanting TOMATO, 
CABBAGE, SWEET POTATO and other 
similar PLANTS. Each plant SET, WATER- 
ED, and COVERED in ONE OPERATION. 
Saves allthe hard labor. NO STOOPING- 
NO LAME BACKS. Makes transplanting 
easy pleasant work. Sets 8000 to 15000 
plants per day. Does perfect work even in hottest, driest 
weather. Set the entire crop just when the plants are ready. 
No waiting for showers. Every plant will grow regardless of 
the weather. 
Retail price $3.00 each. Wholesale price to Canners. 
HELP YOUR GROWERS - - - HELP YOURSELF 


Write for full information, 


MASTERS PLANTER CO. 
235 N. State St., 
Chicago. Ill. 


The Indiana Pulper 


Is a Modern Hercules 


This machine will handle more tomatoes, pumpkin, 
squash, apples etc., than any machine heretofore offer- 
ed the canning industry. It does all this in a sanitary, 
economic, efficient way. By its use your yield and pro- 
fits will increase, worries and labors will be lessened. 
The capacity is unlimited. 


A team mate to the above is the Indiana Pulper 
Finisher. This machine will pulp and finish 5000 bu. 
of tomatoes in a day. 


Copper Steam Jacket Kettles 
Kern Lightning Finisher 
Indiana Pulper 
IndianaP ulper Finisher 
Indiana Chili Sauce Machine 
Indiana Pulp Filler 
Kook-More-Koils 
Washers, Sorting Table 
Cypress Tanks 
Enamel Steel Tanks 
Soldering Flux 
Capping Steels 

Etc., 


ANGSENKANE 130-142 E. Georgia St. 


Indianapolis Ind. 
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High—Lights of speech delivered by Judge 
J. Harry Covington, at recent annual 
meeting of Tri-State Pack- 
ers Association in 
Philadelphia 

Insists that it is time for 


business men to take counsel 
with themselves. 


I do want to talk to you gentlemen for a very few moments 
frankly about the situation that confronts the canned foods in- 
dustry of the United States, and the relation it bears to other 
industries of the country, and the relation which all of those 
industries find themselves in now, growing out of the unsettled 
condition of the world. I do think it is time for business men 
to take counsel with themselves, and to determine whether or 
not there mustn’t be a greater measure of co-operation; a 
greater aggregate effort toward efficiency, to the end that there 
shall be a distribution of their products based upon stability 


of price and a reasonableness of profit at the same time, 
* * * 


Says that up and down cycle 
in industry are without permanent good 

Now, as a matter of fact, the whole history, little as you 
may realize it, of the economic movements of the generations 
passed, is that reasonably good profits, year in and year out, 
are the conditions that make for more permanent business pros- 
perity. The up and down cycles never have represented any- 
thing that means permanent gocd for any industry. They never 
—those up and down cycles, which at recurring periods have 
come, mean anything that is permanently good for the industrial 


development of a country as a whole. 
* * * 


Says there must be a mutual 
determination to readjust upon basis 
of efficiency and mutual pride 

Now, whether we will it or not, we have to realize, my 
good friends, that the world has passed through the greatest 
convulsion in all its history—the great economists of this coun- 
try, and of England, and of France, Germany, Spain and Italy 
are beginning to realize, as a result of the numerous confer- 
ences taking place, what it was a difficult thing for business 
men to realize immediately after the war, and that was—you 
could not have a great destructive convulsion, with its destruc- 
tion of property on the largest scale that the world had ever 
seen, and have a man tucked away in this corner or that corner 
who was going to be able to say, “I came out of this thing 
better than when I went in.” 

* * 


Says that when you talk about 

the high cost of living, the absolute 
necessity to wage re adjustment, you talk 
in terms cf first lowering the price of 
food production before anything else is 
readjusted 


Your markets today are not a reflection of the industrial con- 
dition as a whole, but they are a reflex of the temporary 
condition of short market, and the time will come in your 
industry when you must first be able to pay for your raw 
material a price that will enable the producers of that raw 
material to sell it at a profit and go on year in and year out 
producing it for you, and thereafter to sell it to the purchaser 
of your product at a price that is a reasonable price, notwith- 
standing the fact that you have made a reasonable profit. Now 
that means that there must be a relation between efficiency and 
co-operation and reasonableness of profit that can be estab- 
lished in but one way, and that is a stabilization of all of the 
factors of your industry, and you are more vitally concerned 
in it than any other industry in the country for one reason 
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that I doubt you have ever realized. You are engaged in 
the production of a food product. There isn’t a man here 
who reads the newspapers at all that don’t know this, that 
whether it is the iron industry or whether it is the textile 
industry, or whether it is the silk industry, or whether it is 
in any one of our multifarious inductries in this country, 
that the universal claim of labor leaders for the maintenance 
of their existing too high wages is that they can’t reduce 
wages until the cost of living comes down. 

* * * 
So that you gentlemen engaged in the canning industry in 
the United States, just so surely as the sun shines and so surely 
as the days that come are to register the advance or the re- 
trogration of civilization, have a primary state in that kind 
of a general readjustment of our industrial establishments that 
will assure agricultural and food products prosperity as the 
result of a combination of efficiency and general industrial re- 
adjuctment at the same time. 

* * 
Says servant in his own 
household hesitated to serve 
canned foods because she doubted 
their wholesomeness 

Don’t you imagine for a moment any of you, that the day 

has gone by when large proportions of the people of this 
country still have a doubt in their minds about canned foods. 
There is a very considerable portion of the public in this coun- 
try that doesn’t. believe that a canned vegetabie food product 
is safe to use. I was amazed within the last week to go to 
my own home to get a hurried luncheon with nobody else 
present. One of my two servants that I called to get lunch- 
eon for me, when I asked her to serve a particular type of 
food, incidentally a type that you can get either fresh or 
canned, she remarked to me, this servant: ‘But I can’t get 
you anything of that kind hecause there isn’t anything here in 
the house except some of that canned stuff of that sort, and I 
know perfectly well that you don’t want to take any risk eat- 
ing that canned stuff, so I will have to get you something else.” 
Now I don’t know where on earth that girl learned any such a 
notion as that, and yet, there was a servant girl with no pre- 
dilections, who had firmly fixed in her mind that it wasn’t a 
safe thing to serve a canned food on the table of that particu- 
lar product. 

* * 
Points attention to inestimable 
service which National Canners 
Association is capable of 
rendering 

There is another thing I want to call your attention to, 

because in this, if you please, you are to a degree dependent 
upon aggregate activity. There is no indu:try in this United 
States, and I say that with all the deliberation that I possess, 
that is so largely dependent upon fairly accurate statistics re- 
specting conditions as the canned foods industry. The only 
organization large enough, and the only organization equipped 
to gather appropriate statistics of crop conditions, crop sta- 
tistics of canned foods products in the various sections of the 
United States is the National Canners’ Association, and in 
that service alone it can render an inestimable service to the 
canners of the country, by preventing those sales at too low 
prices that are the incvitable result of the misinformation given 
by the occasional irresponsible broker, the occasional cut- 
wholesale grocer who wants to buy on a falling market and 
seeks to create the impression that if you don’t accept today at 
his price, you may not sell tomorrow at any price. You must 
have some fairly thorough and fairly complete fact-gathering- 
agency and the only agency you can effectively use is the Na- 
tional Canners’ Association. 
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THE HOUSE °F STEGHI ER. 


exeel Our Labels 
nDesi are the Hi ishest Standard 


of Artistic’ for Commnyereral Value. 
Ask for our Superior Line for your = Grade. 


Stecher Lithographic ©. 
Rochester, N'Y. 


Via 


CAMERON HAND OPERATED MACHINES 


This double-seamer attaches bottoms to can bodies and covers to filled cans. The 
Compound Applier spreads the rubber cement on the edges of the can ends. These 
machines are suitable for cans from 2" to 6" in diameter and up to 9" high. 


_CAMERON CAN MACHINERY CO. _—240 N. Ashland St., Chicago, U. S. A. 
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Industries 


PUBLISHED EVERY MONDAY BY 


THE TRADE COMPANY 


A. I. JUDGE Manager and Editor 


107 S. Frederick Street 
Baltimore, Md. 


Telephone Plaza 2698 


THE CANNING TRADE is the only paper published exclusively 
in the interest of the Canned Food Packers of the United States 
and Canada. Now in its 45th year. 


TERMS OF SUBSCRIPTION. 


Payable in advance, on receipt of bill. Sample copy free. 


Extra copies, when on hand, 10 Cents each 
ADVERTISING RatTEs—According to space and location. 
Make all Drafts or Money Orders payable to THE CANNING 
TRADE Co. 
Address all communications to THE OCANNING TRADE, Balti- 
more, Md. 


Packers are invited and requested to use the columns of THE 
CANNING TRADE for inquiries and discussions among themselves on 
all matters pertaining to their business. 


Business communications from all sections are desired, but 
anonymous letters will be ignored. A. I. JUDGE. Editor. 


Entered at Postoffice, Baltimore, Md., as second-class mail matter 


BALTIMORE, MONDAY, JANUARY 22, 1923 


EDITORIAL 


lion dollar industry.” is today holding forth at America’s 

greatest seaside resort. Atlantic City. This “billion dollar 
industry” has gone to Atlantic City, not wholly on pleasure bent. 
There is no more human industry in all the world than this 
“billion dollar industry’ which is, of course, the canning industry, 
represented by the National Canners Association; for so vast an 
industry must have a representative. must have a spokesman, 
must have an agency to act for the many hundreds ef individual 
units of which it is composed. That representative. thinking al- 
ways in terms of the advantage of even the least important in- 
dividual unit. is today at Atlantic City giving attention to the 
many problems that confront the canning industry upon the 
proper solution of which the advantage of the individual eanner 
greatly depends. Not every canner has gone to Atlantic City to 
be present at all sessions of the convention, but it may be said 
that the greater number of American canners are there. because 
of the interest they have in the important work in which the 
National Canners Association is engaged. If the National Can- 
ners Association did not exist the many hundreds of canners in 
attendance at the convention would each he in his separate home. 
in many instances distantly removed from one another. But 
today they are gathered in one spot and have the opportunity of 
meeting and of fraternizing with one another and of discussing 
one another’s problems and the hopes and the fears which ani- 


A TLANTIC CITY, the Cynosure of all Eyes Today—A ‘‘bil- 
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mate one another's breast. At Atlantic City the canners of the 
United States are giving expression to their belief in the value 
of co-operation. Time was when canners lived aloof from one 
another, when they doubted the honesty of purpose of one an- 
other, when they preferred rather to compete with one another, 
no matter how unhappily, than to co-operate with one another, 
no matter how happily. The aims, the purposes, the hopes and 
the desires of American canners are precisely the same, the same 
in Maryland as in distantly removed California, and the same in 
Maine as in far away Texas, for canning has a national rather 
than a circumscribed local expression. Today, at Atlantic City. 
the National Canners Association rises to speak for American 
canning, Today, at Atlantic City, the National Canners As- 
sociation addresses one hundred million American consumers in 
behalf of the American canner and of his products. Today, at 
Atlantie City, the National Canners Association is espousing your 
derbolts of its wrath against those influences which are inimical 
to the growth of popular interest in canned foods. Today, at 
Atlantic City, the National Canners Association is espousing your 
cause and in every way that it can it is striving to promote 
your advantage. Canners at Atlantic City, today, are exchang- 
ing experiences with one another so that they may help one an- 
other, and instead of withholding themselves from another they 
are approaching one another, interested as they undoubtedly are 
in one another's advantage. 

Today is a great day at Atlantic City, where canners from 
every nook and cranny of.the United States have foregathered to 
receive from the National Canners Association an account of its 
stewardship. For that is the position which the National Can- 
ners Association holds in the scheme of American canning- 
steward. And the National Canners Association has been a faith- 
ful steward, serving during more than sixteen years without blot 
or blemish upon its record. American canning owes a debt of 
everlasting gratitude to its faithful steward for the countles: 
things it has done to preserve the integrity of the canning in- 
dustry and to secure for it the confidence of the people. With- 
out the National Canners Association American canning would 
function awkwardly and confusedly, would go backward and not 
forward, but with the National Canners Association acting as 
steward American canning must grow unto a greater and still 
greater dignity, unto a greater and still greater magnitude. The 
safety and the security of American canning resides in the Na- 
tional Canners Association. As the National Canners Association 
expands so will American canning expand, but if by any now un- 
looked-for perversity the National Canners Association should 
decline, so also would the fortunes of American canning decline. 
The hopes of American canning are inextricably bound up in the 
National Canners Association. 


HY Last Year’s Price for Tin Cans Remain Unchanged— 
W The story runneth thus: That the Steel Corporation had 

failed to earn its dividend on the common stock for the 
current year. What, therefore, shall the Steel Corporation do? 
Shall it mark up prices for its products, tin plate among them, 
or shall it allow prices to remain unchanged? Obviously there 
Was a strong reason why last year’s prices should be advanced. 
It was a momentous question, and it is said the Board debated 
it during a series of sessions continuing over four days. At 
last it was decided to make no change in prices for tin plate. It 
is said the fair price for tin plate named by the Steel Corporation 
went a long way towards making it possible for the American 
Can Co, to pay its first dividend on its common stock. 


HAT Impalpable Commodity Called Good Will’’—It is that 

I impalpable commodity called “good will’ and the “education 
of the public’ ‘that he producers of Campbell’s soups and of 
Campbell’s pork and beans have spent impressive mil'ions of 
collars to obtain, according to a writer in the current number of 
Campbell's “Optimist,” and it will be for the good-will of the 
trade and of the consumer, and also for the education of the 
trade and the consumer that the Campbell Soup Company wil! 
likely continue to spend millions of dollars during coming years. 

The subject is so fascinating that we are unable to resist 
the inclination to go on with it. It is likely that nothing has 
so much retarded the progress of the American canner as his 
inability to appreciate the value of that. “impalpable commodity 
called good-will.” 

We are speaking with particular reference to the good will 
which the wholesale and the retail distributor of canned foods 
each has to give or to withhold, and to the good will which the 
consumer of canned foods has to give or to withhold. 
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If the distributor and the consumer have withheld their 
good will from the canner it is because the canner has not sought 
it. And the canner has not sought the good will of the dis- 
tributor and the consumer with a true appreciation of its real 
yalue on which account he has suffered denial of that tremend- 
ously valuable gift it lay within the power of the distributor 
and the consumer to freely extend. 

Time and time again the canner has acted in bad faith i 
his relations with the distributor and the consumer of canne ! 
foods. He has produced and with wanton recklessness has dis- 
tributed canned food that never should have been produced and 
that never should have gone into the hands of the consumer. 
He has misled, he has, almost with malice aforethought, de- 
ceived the distributor and the consumer of canned foods because 
of his disregard of their rightful claims upon him. thus losing 
what he otherwise might easily have obtained, their good will. 

Good will is not purechasable—cannot be bought—has no 
price, is precious beyond price and may never be expressed in 
terms of money. Good will must be merited, must be deserved 
and may not otherwise be obtained. 


How may the good will of the distributor and the consumer © 


best be obtained. The good will of the consumer and the dis- 
tributor may best be obtained by acting in good faith toward 
them. Inferior canned foods repel good will; but canned foods 
of good quality have the very opposite effect—they attract good 
will. All the ills with which canning has ever been afflicted and 
with which it is now afflicted have had their origin in the can- 
ners’ unwillingness to appreciate the value of that “impalpable 
commodity called good will.” 

The canner enjoys the good will of the consumer in the 
measure in which he merits or deserves it, nor may he hope to 
ctherwise obtain it, nor may he think that he can make even 
the slightest progress without it. So, then, if the possibilities 
of American canning are to be improved it is important that the 
canner shall keep faith with the people; and if he shall keep 
faith with the peop'e he shall have the people’s good will. And 
when he shall have obtained the people’s good will he shall find 
himself possessed of a boon than which there could be nothing 
ore precious. 
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E. L. RIMBAULT APPOINTED MANAGER 


Mr. E. L. Rimbauit, formeriy Reclamation Manager of the 
National Aniline and Chemical Company, Inc., at the Buffalo 
plant, has been appointed manager of the Intermediate and 
Certified Food Color Divisions. Mr, Rimbault will be located 
at the main office of the Company at 40 Rector Street, New 
York: N.. 

The products of this division will be sold and distributed 
as in the past, through the main and branch offices. 


MAURICE B. AYARS RETIRES 


Mr. Maurice B. Ayars, who at the present time is resid- 
ing in California, has disposed of practically all of his holdings 
in the Ayars Machine Company of Saem, N. J., of which Com- 
pany he has been president and a director for the past thirty 
years. He has resigned these offices and Charles H. Ayars, 
who has been vice-president, has heen elected prsident; David 
M. Ayars, vice-president; J. Clifford Butcher, secretary, and 
William F. Ayars, treasurer. 

This Company will continue to serve the trade with new 
and up-to-date canning machinery and will have a full line on 
exhibition at the Convention at Atlantic City. 


SEEKS ACCOUNTS THAT WILL BE OF INTEREST TO 
PACIFIC COAST CANNERS 


Dundas Henderson, 119 Seventh Avenue, San Francisco, 
Cal., announces that he is about to engage in business on his 
own account and that he is seeking the attention of Eastern 
houses whose products are used by canners on the Pacific Coast. 
Mr. Henderson says that he is a practical chemist and has a 
good knowledge of our trade, both at home and abroad. 


Speed 75 to 100 cans per minute 


E. P. BURBANK 
21 W. Fayette St., 
Baltimore, Md., 


J. L. COLLINS 
112 Market Street 
San Francisco, Cal. 


SEATTLE-ASTORIA IRON WORKS 


Builders of Troyer-Fox Sanitary Can Making and Canners’ Machinery. 
SALES REPRESENTATIVES 


GEO. DOWSING 
Pratton Bldg., 
Sydney, Australia 


NON-SPILL 
CLOSING MACHINES 


DO YOU KEEP a lazy workman 
on the job when you can hire a 
hustler for the same money ? 

Old out-of-date Closing Machines are 
like lazy workmen. 

Troyer-Fox Non-Spill Closing 
Machines are hustlers. They will 
put snap in your cannery. 

75 to 100 perfectly seamed cans per 
minute without a skip or a jam. 
Running day in and day out with- 
out a stop. That is real production 
on a money making basis. 


Get rid of your lazy workmen 
601 MYRTLE STREET 
SEATTLE, U. S. A. 


H. S. GRAY CO., JAMES LEAVITT 
Honolulu, 1. T, Ogden, Utah 
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Wanted and For Sale. 


This is a page that must be read each week to be appreciated. 
what is offered here, but it is possible you will be a dozen times in the year. 
your opportunity your time is lost, together with money. 


You are unlikely to be interested every week, in 
If you fail to see and accept 
Rates upon application. 


For Sale—Machinery 


FOR SALE—One Merrill & Soule four-cylinder 
Corn-Cooker-Filler; practically as good as new. Price, 
$250. The Fwitchell-Champlin Co., Portland, Me. 


FOR SALE—lIn stock for immediate shipment: 
Boilers, Engines, Pumps, Tanks and Stacks; new and 
rebuilt. Address Louis A. Tarr, Inc., N. W. Cor. Sharp 
and Conway Sts., Baltimore, Md. 


FOR SALE 
1—10-Foot Baker Pattern Retort. 
1—25-Foot 3 Car (Zastrow) Steam Box. 
1—124 Station Link-Belt Peeling Table. 
1—600 Can No. 1 Anderson-Barngrover Cooker. 


1—Avyars Rotary Filler (single) No. 3 Cans. 

1—Hansen Pea and Bean Filler, No. 2 Cans. 

Address Canning Machinery Exchange, Marine Bank Build- 
ing, Baltimore, Md. 


“FOR SALE AT BARGAIN PRICES. Practically new canning 
machinery for Peas, Corn and Tomatoes can be purchased at this 
time at extremely low prices. Advise your requirements at once 
and take advantage of this opportunity. Apply, Box A-1014, care of 
The Canning Trade 


FOR SALE—2 Morrison Fibre Box Stitching Ma- 
chines, size No. 4; 1 Coons Mabbett Triple Apple Peel- 
ing Machine; 2 Haller Fillers; 4 Sprague-Lowe Pulp- 


ing Machines. Address Loudon Packing Co., Terre 
Haute, Ind. 


FOR SALE—New High-Grade Steam Jacketed Copper 
Kettles, in standard sizes 25, 50, 75, 100, 125, 150, 200, 250, 
300, 400 and 500 gallon capacity; in stock ready for immediate 
shipment. Prices reasonable for kettles of heavy gauge, best 
materials and made by careful and skilled coppersmiths of 
long experience. Established 1871. Over 50 years of honest 
service. Our financial rating speaks for itself. It’s your guar- 
antee. Hamilton Copper & Brass Works Co., Hamilton, Ohio. 


FOR SALE—Corn Machinery— 

4 Portland Retorts, 

3 Peerless Huskers, 

2 Sprague Corn Cutters. 
Corn Mixer, Silker, Single Filler, 
Cooker, Heat Controler, Thermometers, Trucks, 
Pans, Scales, Shafting, etc. 

Address Box A-1023 care The Canning Trade. 


FOR SALE— 
6 40x60 Closed Retorts with crates and thermometers, com- 

plete. 

Queen Anne Corn Cooker. 

Ayars Corn Cooker, 4 pocket. 

American cut-off saw and bench roller bearing. 

Inserted two Segment resaw. 

50-ft. Smoke Stack. 

60 H. P. Swinging Erie City Boiler, all new tubes. 

5 H. P. Gasoline Engine. 

Power Presses, cutting tops and bottoms. 

Air Pumps. 

Storage Tanks. 

Peerless Steam Crane. 

Wooden Cypress Tanks, 3 in bottom, 1% stay. 
Address Chas. Jarrell, Hillsboro, Md. 


WH 


FOR SALE—To close out an estate, 
bargain prices the following: 

1 Check protector. 

1 Burrough Bookkeeping Machine. 

Corn and Tomato Labels. 

Canning Factory on the M. D. & V. Railroad at Ellendale, 

Del. 

Canning Factory at Drawbridge, Dorchester Co., Md. 

These factories are well located and fairly well equipped with 
necessary machinery. Smith-Webster Committee, Belair, Md. 


we offer for sale at 


For Sale—Factories 


FOR SALE—Canning Factory in western New York, 
equipped to handle Peas. String Beans and Beets. Ample 
water supply, private siding. Viner stations installed for 
use this coming season. Address Box A-1018 % THE 
CANNING TRADE. 

FOR SALE - Splendid corn ney tomato mes in eee 
location in Indiana, high class proposition. Address Box 
A- 1013 % THE CANNING TRADE. 


FOR SALE—Canning establishment with 340 acres 
of land. Capacity 1000 cases per day. On Reading Rail- 
road. In best section of New Jersey. Also have farms 
ne property. Calvin Husselman, Cape May C. H.. 
N. J. 


FOR SALE — Fully equipped canning factory in 
Baltimore City. Plant can be bought at a very reason- 
able figure. Location excellent. Address Box A-1028 
care The Canning Trade. 


FOR SAL with farm tena 
adjoining. A complete and compact unit. Located in 
Southern New Jersey; R. R. siding. Address 

F. M. Stevens, Cape May, N. J. 


FOR SALE OR RENT—At Daretown, Salem Co., 
N. J., modern Cannery, fully equipped to pack tomatoes 
and tomato products; R. R. siding; excellent labor 
conditions. Attractive price and terms to responsible 
party. For further information, write New Jersey 
Packing Co., Inc., D rexel Bldg., Philadelphia, Pa. 


Seed For Sale 


FOR SALE— 
200 bu. Connecticut grown Golden Bantam. 
200 bu. Connecticut grown Evergreen. 
150 bu. Connecticut grown Country Gentleman. 
Sweet corn, new crop. Address 
Box A-1024, care of The Canning Trade. 


We offer.a limited amount of Indiana Baltimore To- 
mato Seed, $3.00 per pound, cash with order, or on de- 
livery. This seed was grown and selected under the di- 
rect supervision of Purdue University. Orders filled in 
order received until supply is exhausted. Indiana Can- 
ners’ Asso., Kenneth N. Rider, Sec., Matthews, Ind. 
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FOR SALE— 
100 bu. Refugee Wax Beans. 
300 bu. Refugee 1000 to 1. 
500 bu. Surprise Peas. Address 
Box A-1025, care of The Canning Trade. 


Machinery— Wanted 


WANTED—The following used machinery—one Col- 
losus Pea Grader; one Blancher; one Ayars or Hansen Pea 
Filler. Write Winorr Canning Co., Circleville O. or see 
Mr. Orr at Traymore Hotel during Convention. 


WANTED AT ONCE—Highest prices paid for used labeling 
machines. Address Westminster Machine Works, Baltimore, 
Md. D. L. Farrar, sales manager, 1618 Linden Avenue. 


WANTED—A complete line, or any part, of modern 
pea machinery. Must be first class condition. Apply Box 
A-1031 % The Canning Trade. 


WANTED—Monitor Pea Grader. Must be in first 


class condition. Apply to Box A-1026, care The Canning 
Trade. 


WANTED—One Anderson Barngrover Continuous 
Cooker for No. 3 cans, and one Anderson Barngrover 
Continuous Cooker for No. 10 cans. State condition 
capacity, and lowest cash price. Address Box A-1029 
care The Canning Trade. 


all 
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Wanted--A Partner 


| own an Estate known as ‘“‘Susquehanna” at Pearson, 
St. Marys County, Maryland. This property has a good wharf 
with a shore line on Patuxent River and Chesapeake Bay 
of over three and >ne-half miles. !have under cultivation in 
diversified crops, more than one thousand acres. I have 
grown successfully and profitably as high as fifty thousand 
baskets of tomatoes per yearon my own property. 


By increasing my personal average and cooperating with the 
Community | could easily contract for four hundred acres 
of tomatoes. 


My crop hitherto has been sold in Balti 


e and Cambridge, 
Maryland. 


| am desirous of building at my own wharf a modern factory 
and packing my own orop. 


| want a man who is an executive and knows the canning 
business to join me in this proposition. 


This estate is in the heart of the oyster, crab and fish center 
ofthe U.S. The right kind of man could ultimately develop 
this end of the business. 


lam one ofthe founders and owners of the Grand Rapids 
Show Case Company, (have your banker look up this 
Company) ! have ample means to finance this undertaking 
alone butin this business which is new to me |! want a 
partner rather than employee. 


Only men of ability and experience will be considered. 
Ss. 0. YOUNG, 


Grand Rapids Show Case Co., 
Grand Rapids, Michigan 
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EMPLOYMENT EXCHANGE 


HELP WANTED. 


WANTED—Man to take charge of Processing Beans, To- 
matoes, Apple Butter and Cider Vinegar Plant. No contract; 
tweive months’ job; right man every year. Nice, new home; 
steam heat; all conveniences. We are not prohibitionists, but 


no drunk need apply. Give references. Apply Box B-1019, 
care of The Canning Trade. 


WANTED—Experienced Salesman for Eastern Territory 
on Ketchup and Chili Sauce; one who has acquaintance with 
large buyers of either packers’ or private labels. Give full 
particulars. In confidence. Address Box B-1920, care of The 
Canning Trade. 


WANTED—Man to Superintend Packing Two Hundred 
Acres of Alaska Peas. Could give employment from one to 
four months. Chance for permanent employment to the right 
man. Answer, stating references and experience. Single man 
preferred. Address Box B-1021, care of The Canning Trade. 


SITUATIONS WANTED 


WANTED—Position as manager or superintendent; twenty 
years’ experience packing fruits, vegetables, sea foods, special- 
ties, condiments, etc. Best of references. Address Box B-1022 
care The Canning Trade. 


WANTED—Situation desired by practical Pickler, where 
he will have the opportunity to exercise his ability in the 
growing, salting and manufacturing of the better grade of 
pickles. Address Box B-1006, care of The Canning Trade. 


WANTED—Position as Superintendent Processor on any 
and all lines of canned fruits and vegetables in tin; bar none. 
Can furnish best of references from past employers. Write me 
for proposition and lines you pack. Address Box B-1027, care of 
The Canning Trade, 


The Superiority of our VINER FEEDER is con- 
clusively proven by the rapid expansion of this 
branch of our business. 


“Ask the men who use them” 


CHISHOLM-SCOTT CO., 


71 E. State St, Columbus Ohio. 
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Markets 


NEW YORK MARKET 


Interest in Futures Leading Feature of Market—Future Tomato 
Prices Named by Some Eastern and Western Canners— 
Spot Tomatoes Unsettled—Fear of Heavy Packs Shown 
in Market—Future Peas Selling—Apples Firmer. 


New York, Jan. 19, 1923. 


NTEREST in Futures Rules Market—Despite the nearness 
I of convention week, the canned foods market this week has 

been considerably agitated over the cuestion of futures, and 
the usual time for naming prices has been advanced two or three 
weeks by the canners this year. 


Tomato Prices Out—Opening prices on Maryland tomatoes 
have been named by numerous packers, and at varying figures. 
One list, that of Baltimore City canners, quotes 1923 pack at 60c 
for 1s, 77%c for 1c or 9s, 90c for 2s, $1.25 for 2%s, and 
$1.85 for 3s, all f. o. b. on 100 per cent delivery contracts. 
Maryland country canners have named at 60c for 1s, 85c to 90c 
for 29 $1.20 to $1.30 for 3s and $3.75 for 10s. Thus far buying 
has ‘been practically nil and the jobbers are holding off until 
next week, at which time they will gather with the leading to- 
mato packers of the Tri-States territory at Atlantic Cty and 
probably agree on a fixed basis to govern future sales. 


.-Indiana Prices Too High—Indiana canners are booking fu- 
tures at 65c for standard 1s, 95c for 2s, $1.80 for 3s, and $4.50 
for 10s, with extra standards at $1.00 for 2s and $1.40 for 3s. 
These prices are too high to interest the Eastern jobbing trade, 
however, so competition from this source will not trouble the 
Maryland, Delaware and Jersey canners this season, unless the 
market on Indiana goods should break sharply, or the Eastern 
market advance. Hoosier State canners are also offering future 
puree at 60c for 1s and $3.50 for 10s. 


Spot Tomato Values Unsettled—Since tomato canners had 
an opportunity to talk things over at the Tri-State convention 
in Philadelphia, there has been no fixed market on spot goods. 
Many of the packers have withdrawn from the market tempor- 
arily, anticipating better prices for their tomatoes later on in 
the spring. Present indications point to a shortage of all sizes 
before new packing begins. 


Afrad of Overpacking—Some buyers are expressing the fear 
that canners this year, influenced by the present strong market, 
will overpack during the 1923 season, particularly on 10s, at 
the expense of the other sizes. Overproduction must be guarded 
against, they say, if the tomato canners of the East are to be 
spared another season of demoralized market conditions. Other 
interests, not buyers, however, are of the opinion that the tomato 
canners have learnd their lesson, and that if they can’t be as- 
sured of selling their product at a profit, they won’t pack. This 
latter view appears to be the most logical one. 

Cannears Wary of Standardization—Preliminary hearings 
on proposed plans for the standardization of food containers, to 
eliminate the many “odd” sizes, all of which add to the over- 
head of both packer and distributor, were held at the Depart- 
ment of Commerce this week. Several representatives of the 
canning trade appeared at the first hearing, but did not put in 
an appearance at subsequent sessions. The question of stand- 
ardization of containers is one that must be taken up by the 
canning trade, as well as others, however, and a merry wrangle 
a on uniform sizes is assured when the question comes to 
a head. 


Future Peas Selling—Opening prices on 1923 pack Wiscon- 
sin peas, when named, will prove substantially the same as 
those on last year’s, with the exception of standard large, sift- 
ings, which will be a little higher, in the opinion of well-in- 
formed factors in the pea market. Prices on standard 5 sweets 
and 4s Alaskas are ranging all the way from 90c to $1.05 per 
dozen, the price on this grade being entirely dependent upon 
the packer and the assortment taken by the buyer. There has 
been quite a good volume of business booked thus far, and it is 


expected that considerable additional business will be done at 
the convention next week. 

Pink Salmon Stronger—Although pink salmon is held gen- 
erally firm at the advanced basis of $1.85 per dozen f. o. b. 
Coast, the New York market has failed to reflect this additional 
strength, and stocks are obtainable here at $1.35. Buyin~ of all 
grades of salmon has been of light volume, but buyers are not 
carrying excessive supplies and an active market is looked for 
when the Lenten season commences. 

Sardine Sales Light—Sales of Maine sardines continue 
rather light, but packers are holding the market strong, and 
there is no selling pressure. Maine canners declare that they 
have barely sufficient stecks in storage to carry them for the 
remainder of the season, and add that they see no reason for 
shading prices. 

Coast Fruits Quiet—Some of the larger California canners 
are credited with shading canned fruit in an effort to squeeze out 
the smaller holders, but this report is mere rumor, and to all 
cutward appearances the market continues to display a steady 
tone. Remaining stocks are not large, and while business is 
still rather quiet for this season of the year, packers are confi- 
dent of the statistical strength of the market and expect to have 
their holdings totally absorbed by consuming demand before the 
new packing season commences. 

Apple Market Firmer—Gallon apples have been attracting 
more attention from the buyers, and the market is strengthen- 
ing. Eastern packers did not operate extensively on apples this 
year, owing to the general expectation of an easy market, «and 
consequently cannery holdings are not large. 

Sliced Pineapple Scarce—Extra 2% sliced Hawaian pine- 
apple is a scarce commodity in the local trade, and the market 
has worked up to $4.10 per dozen without bringing out any 
large offerings. Still higher prices are looked for on this fruit 
before the spring trading season is over. 

Going to Convention—The movement of local brokers and 
buyers of canned foods towards Atlantic City starts tomorrow, 
when some of the early birds take off for the city of perpetual 
happiness. A big delegation is going down on a special car on 
Saturday. It is suspected, however, that most of the early trav- 
elers are journeying down to test out Atlantic City’s golfing 
facilities before the start of the big meeting. 


NOTES 


Frank Everett, of the Sears & Nichols Canning Co., of 
Chillicothe, Ohio, has been in the market this week, 

Walter B. Timms, of Warmington, Timms & Co., attended 
the containers’ standardization conference in Washington, rep- 
resenting the National Food Brokers’ Association and the Dried 
Fruit Association of New York. 

J. W. Herscher, president of the National Wholesale Gro- 
cers’ Association, visited Association headquarters here. He is 
on his way to the Atlantic City convention. 

C. W. Whitney, sales manager of P. E. Harris & Co., of 
Seattle, was visiting the local trade during the week. 

Another Coast visitor in the market was Carl Lovegren, 
sales manager for the Hunt Bros. Packing Co. 

I. S. Scheffler, of the J. K. Armsby Co., returned on Tuesday 
from a vacation trip to Europe. 


C. Warmington, of the Warmington, Duff Co., was here . 


during the week. Mr. Warmington recently moved from Chi- 
cago to San Francisco to handle the company’s affairs from the 
Coast end. 

R. M. Barthold, in charge of sales for the California Pack- 
ing Corporation, stopped in at New York while en route to 
Atlantic City for the convention. 

Louis E. Bulkeley, of L. E. Bulkeley & Co., Chicago brokers, 
visited friends along Hudson street. 

Norman J. Griffith, of the Stittville, N. Y., Canning Co. 
—_ one of his frequent visits to Hudson street during the 
week. 

Wm. Ottney, for several years connected with the canned 
foods sales force of Libby, McNeill & Libby in this market, has 
joined the sales force of Seggerman Bros., Inc. 

N. T. Collette, formerly with Wood & Stevens, Inc., is now 
assistant sales manager of the Florida Citrus Exchange. He is 
now visiting the New York trade. 
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Harry McCartney, manager and receiver for the Sears & 
Nichols Canning Co., of Chillicothe, Ohio, is visiting Butler & 
Sergeant Inc. Mr. McCartney is very optimistic ag to the out- 
look for Ohio canners this year. 

Among the Coast. visitors in for the convention is David 
Low, general manager for the Pratt-Low Preserving Co. 

ik. S. Sergeant, of Butler & Sergeant, Inc., has returned from 
San Francisco to attend the Atlante City convention. 
“NEW YORK STATER.” 


MAINE MARKET 


General Business in This Section Very Good—Corn Quite Out 
of the Market—Apples Active—Lobster 
Season Near-By. 


Portland, Me., Jan. 19, 1923. 


ECENT U. S. Service Surveys report economic conditions 
in Maine very satisfactory, building exceptionally good for 
the winter months, and practically all trades enjoyin» full- 

time employment. Heavy snows have handicapped the move- 
ment of goods, even to the extent of food deliveries from retail 
markets. Despite this fact, a retailer just remarked to the 
writer that business for the past month has been decidedly bet- 
ter than during the fall and early winter. Jobbers also report 
more activity and a very strong feeling of courage and optimism 
throughout their trade. 


Maine canned products are pretty well cleaned up, except 
such lines as may be handled during the winter months. Corn 
is quite out of the market, fancy Crosby having been cleaned 
up at $1.40 during December, and Golden Bantam at $1.75 dur- 
ing October. Some small lots are now moving from second 
hands, but so irregularly that no trading market is established. 


Canned apples have been more active, and good business is 
reported at the new price levels. Stocks are very small and 
holdings divided among several packers. Nice stuff is easily 
worth $3.75 to $4.00 now, and inquiries indicate a demand more 
than sufficient to take up the goods now held. Several lots now 
sold are waiting movement, tied up in the freight congestion 
following our severe storms. 


The lobster season is nearly upon us, and canners are al- 
ready planning their work. This season begins early on paper, 
but late in practice, as spirng weather invariably delays fishing. 
It is slow and tedious work at best. 

Canned Foods Week is being worked up in this market, and 
will have the support of all concerned in the industry. Only 
preliminary work can be done at present. but an active cam- 
pagn is being arranged and hopes are entertained that the 
movement will be highly successful. 

Mr. James H, Dyer, senior member of the firm of H. F. 
Webb Co., died suddenly at his home in Portland, January 11th, 
of angina pectoris. Mr. Dyer had been a member of H. F. 
Webb Co. for twenty years, and had become clesely identified 
with canning interests in Maine. He was a man of most kindlv 
and genial disposition, and his place in business and socal cir- 
cles will not be filled. 


CHICAGO MARKET 


Canners Announce Future Prices—Prices About the Same as 
Last Year—One Indiana Canner’s Price—Western As- 
sociat’on to Meet April 10th—Food Show at That 
Time—Canned Foods Week Taking Shape. 

EVERAL Wisconsin canners have announced their open- 
S ing swieee on peas for future delivery for the pack of 


The Valders Canning Company, Valders, Wis., the White-- 


water Canning Company, Whitewater, Wis., the Milwaukee 
River Canning Company, Thiensville, Wis., among others. 

The prices named are about the same as those of 1922 at 
the opening with a few variations. The prices are named by 
several Wisconin brokerage concerns. The buyers are a little 
hard to enthuse however and I cannot hear of much plac- 
ing of future contracts. 
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The Morgan Packing Company of Austin, Indiana, which 
has canners at four other points, has announced future prices 
of date January 15, 1923, as follows: 


No. 1 tomatoes, 65c; No. 2 tomatoes,’ 95c; No. 2% to- 
matoes, $1.25; No. 3 tomatoes, $1.30; No. 10 tomatoes, $4.50; 
6-0z. tomato puree, 40c; 8-oz. tomato puree, 50c; No. 1 to- 
mato puree, 60c; No. 10 tomato puree, $3.50; No. 2 special 
hominy, 50c; No. 2 hominy, 55c; No. 2% hominy, 70c; No. 3 
hominy, 75c; No. 10 hominy, $2.65: No. 2 special kraut, 75c; 
No. 2 kraut, 85c: No 2% kraut, $1.00; No. 3 kraut, $1.05; 
No. 10 kraut, 33.40; No. 2 pumpkin, 70c; No. 2% pumpkin, 
85c; No. 3 pumpkin, 90c; No. 19 pumpkin, $2.75. 

This cannery is one of the aggressive leading establish- 
ments in Indiana and packs fine and acceptable qualities. The 
quality of their goods is excellent and their prices for future 
delivery may be regarded as fairly representative of the prices 
for 1923 of the Indiana canning output. 

The Western Canners’ Association through its board of 
directors has fixed the dates of its annual convention for Tues- 
day, April 10th, Wednesday, April 11th, and Thursday, April 
12th, 1923, and it is to be held at Milwaukee, Wis., in the 
great Auditorium Building. They will hold a conjoint meet- 
ing with the big Wisconsin Pea Canners’ Association, and there 
will be a fine exhibit of canned foods and seeds and canning 
appliances in an adjoining hall of the Auditorium and in the 
same building with the convention. 

Those who desire to reserve space for exhibition purposes 
should write at once to Joseph C. Grieb, Manager Milwaukee 
Auditorium, for full information. 


This convention in April is expected to be the largest in 
some respects of any ever held in the West. There will be 
no especial hotel headquarters as the convention will be as- 
sembled in the Auditorium but there are plenty of excellent 
hotels in Milwaukee. Application has been made for a rail- 
road rate of one and a half fare from all points in the country 
to Milwaukee. 

The Superintendents of Railway Dining Cars held a con- 
vention in Chicago this week and listened to an address by 
“Wrangler” and agreed to feature canned foods on their menus 
March 8 to 10, 1923. They are as fine a body of men as voucan 
get together’ in this country, and are full of the splendid spirit 
of co-operative American progressiveness. 


There will be a large attendance from the West at the 


’ Wational Canners’ Convention at Atlantic City. The big three 


or four section special train from here is already filled up, I 
understand. WRANGLER. 


CALIFORNIA MARKET 


The Packs of 1922 in California—Every Canner, Excepting Two 
Small Ones, Reported—The Figures in Detail—Holdings 
Limited and in Strong Hands—Tomatoes Strong— 
Berries in Demand — Salmon Advanc- 

ing.—Coast Notes. 
San Francisco, Jan. 19th, 1923. 


HE STATISTICS—Under date of January 9th, the Canners’ 

i League of California released its pack statistics for Cali- 
fornia for 1922. The figures for Northern and Central 
California, where the bulk of the pack of both fruits and vege- 


tables is made, were compiled by Secretary Preston McKinney, 
while those of the southern part of the State were compiled by 
S. W. Cunningham, Secretary of the Southern California Can- 
ners’ Bureau. Returns were secured from every canner of 
fruits and vegetables in California, with the exception of two 
operating very small plants, and the output of these was care- 
fully estimated. 

Secretary McKinney announced that the figures do not in- 
clude fruit salad, but do include fruit packed in No. 10 tins for 
the purpose of being remanufactured into fruit salad. Neither 
do they include canned dried prunes. The output for 1922 
was a huge one and the figures in come lines will probably 
prove a surprise. For the purpose of comparative reference, 
the pack for three preceding years is given. 
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FRUITS 
(All Grades and Sizes.) 
1922 1921 1920 1919 

3,749 98,500 9,041 134,245 
3,569,918 1,150,514 2,312,020 4,395,204 
blackberries 135,289 85,542 161,359 114,349 
Cherries cpehhebuwe 557,591 222,772 647,977 460,614 
Grapes . tees 69,760 91,886 114,886 104,446 
Loganberries ... 17,675 6,198 14,267 11,708 
Pears See 1,712,773 872,396 1,184,288 1,071,687 
Free Peaches 1,314,597 1,633,418 1,547,687 1,962,700 
Cling 7,844,912 4,162,849 5,205,511 5,096,249 
Piums . 182,270 141,348 164,740 280,261. 
Raspberries ............ 3,182 233 
Strawberries 4,412 437 5,525 22,123 
Other Fruits ........... 61,737 44,791 15,562 42,584 

15,477,865 8,511,851 11,382,863 13,696,403 

VEGETABLES 
(All Grades and Sizes.) 
1922 1921 1920 1919 

Asparagus ............. 1,239,839 887,030 1,024,813 1,031,269 
150,988 97,815 99,269 154,278 
Spinach (Spring Pack).. 1,180,525 434,068 685,228 476,866 
Tomatoes 1,925,389 357,092 1,858,822 3,809,979 
Tomato Products ....... 1,498,618 495,101 833,019 885,906 
Other Vegetables ....... 444,753 258,767 382,116 501,657 

Ses 6,913,371 2,615,947 5,249,946 7,051,519 
oo 22,391,236 11,127,798 16,632,809 20,747,922 


The itemized pack of fruits and vegetables made in South- 
ern California, which have been included in these totals, 
follows: 


701,789 
Cling Peaches 1,230,041 


Despite the heavy pack of fruits made in California in 
1922 the market is well cleaned up and holdings are limited 
to a few lines and are in strong hands. Canners are receiving 
many inquiries for goods they cannot supply and many distri- 
butors throughout the country will be compelled to enter the 
resale market to cover their spring requirements. This is 
particularly true of No. 10 fruits in choice and fancy grades. 
Southern California canners made a large pack of low grade 
fruits and have fairly large holdings of these, but the demand 
has been quite active of late and no trouble is expected in 
moving everything on hand. 

Tomatoes—The tomato market is about as fine as could 
possibly be the case and about the only holdings in first hands 
are in the possession of San Francisco Bay packers, Southern 
California canners having sold practically everything put up 
by them. Several of the large interests are holding their 
stocks of No. 2% standards at $1.30, and it is doubtful if any 
sub:tantial lots can be had at less. 

Berries in Demand—A marked demand for berries has 
materialized of late, with but little to be had from first hands 
in this market. The California pack was the largest in sev- 
eral years, but did not reach a high figure. While the out- 
put of strawberries was large, the demand for the fresh article 
for local consumption and for shipping, kept stocks out of 
the hands of canners and the pack was less than 4,500 cases. 
The pack of blackberries was well ahead of that of 1921, as 
was that of loganberries, but there does not seem to be enough 
to go around. 
marked. 

Salmon—tThe splendid statistical position of canned salmon 
is reflecting on the value of Alaska Packers’ Association stocks 
and an advance of more than twenty points has been made 
since the first of the year. It is rumored that the California 
Packing Corporation, which controls this concern, is prepar- 
ing to make an exchange offer in an effort to secure possession 
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The shortage on loganberries is especially- 
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of the renmiaining twenty per cent. of the company’s stock. The 
holdover pack of pinks, which has been affecting the salmon 
market for the past two years, has been cleaned up and all 
grades of salmon are now firmly held. 

Coast Notes—The Fred B. Neuhoff Company, Los Angeles, 
Cal., which controls the Van Nuys Packing Company at Van 
Nuys, Cal., announces that from now on this packing concern 
will operate as the Van Nuys Packing Company, Inc. The 
pre 4 of the plant will be materially increased for the season 

The Anderson-Barngrover Manufacturing Company of San 
Jose, Cal., manufacturers of a large line of canning equip- 
ment, has purchased the canning machinery and canners’ sup- 
ply business of the Berger & Carter Company of San Francisco, 
Los Angeles and Portland. The latter concern will continue its 
iron, steel and machine tool business. 


E. W. Fenton, formerly with the John H. Spohn Com- 
pany, San Francisco, and now a member of the firm of Spohn & 
Fenton, Portland, Ore., visited the headquarters of this broker- 
age house at San Francisco recently. 

Some contracts for asparagus for delivery in the spring 
of 1923 have been made at 6 cents a pound, following a meet- 
ing between growers and packers. This represents an advance 
over last year’s figures. 

E. N. Richmond and Elmer E. Chase vf the. Richmond- 
Chase Company, San Jose, Cal., sailed for the Hawaiian Islands 
recently, accompanied by Mrs. Richmond and Mrs. Chase. 

R. M. Barthold, vice-president of the California Packing 
Corporation; R. L. Pratt of the canned foods sales department 
and W. B. Longwill, a traveling representative of this firm, 
are representing this concern at the convention of the National 
Canners’ Association. “BERKELEY.” 
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As Brokers View the Market 


Baltimore, Md., Jan. 20th, 1923. 


Neither the canners or buyers have shown any interest up 
to this date, so far as we know, in selling or buying of tomatoes 
for future delivery. Everyone, seemingly, is awaiting develop- 
ments during the convention in Atlantic City on which to base 
operations. Tentative prices were named this week by one or 
two speculative spirits, No. 1 tins 60c, No. 2 tins 90c, and No. 3 
tins $1.30, probably to try out the inclination of the buyers to 
come across, and upon the results will be built a market for 
the woods at prices which will be based on more solid founda- 
tion. There is no occasion for hurry about it. 

For the benefit of our friends, we have digged deep in our 
records for data about the opening prices of futures tomatoes 


in former years, and we quote them below, from 1913 to 1922, 
inclusive: 


No.1 No.2 No.3No.10 No.1 No.2 No.3 No.10 
1918. .42% .62% .82% 240 1918. .90 1.50 2.00 6.50 
1914. .87%5 .55 2.25 1919. .70 1.00 1.40 5.00 
1915. .35 52% .72% 2.15 1920. .77% 1.20 1.70 5.25 
1916. .87% .60 80 2.40 1921. 62% .85 1.80 4.00 
1917. .55 85 1.10 3.80 1922. .60 90 1.20 4.00 


Spot tomatoes were not active this week, and, in conse- 
quence, the market looks easier on the surface, but surface in- 
dications are not an infalliable guide to price fluctuations. There 
was no distinctive character to this buying, and no develop- 
ments on which to base an opinion of the nearby market move- 
ment. There is no pressure to sell tomatoes in spite of the 
quiet market throughout the week. We repeat our recommen- 
dations to pick up any good trades in them that ma-- be offered 
you next week, here or elsewhere. 

Stringless beans, the stocks of which have been light and 
growing beautifully less each week, continued active again this 
week. The other items, corn, kraut, peas, potatoes, beets and 
spinach, were not sought after. Intending buyers of crushed 
corn will do well to keep their shelves in order, for unless all 
signs fail, there are going to be some urprises later on in this 
staple. All grades of Shoepeg corn are practically sold out. 

Fruits of all kinds failed to attract’ attention. 

There is nothing new to add about cove oysters to what we 
have said in our previous reports. Only a few ure being canned, 
and they are bing gobbled up as fast as made. 

THOMAS J. MEEHAN & CO. 


FRUITS 
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IT IS MORE NECESSARY 
THAN EVER TO 


Know How To Pack 


Foods not only rightly 
but Safely 


GET A COPY OF 


“A COMPLETE COURSE 
IN CANNING” 


PRICE $5.00 


There is no other book tells you how to Can! 


THE CANNING TRADE 
BALTIMORE, MD. 
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REDUCE THE COST 


of your fire insurance by placing 
your requirements with 


CANNERS EXCHANGE SUBSCRIBERS 


AT 


WARNER INTER-INSURANCE BUREAU 


where most of the representative 
Canners are obtaining their pro- 
tection at a cost much lower than 
usual premiums. 


Address 
LANSING B. WARNER, Inc. 


155 E. Superior St., 
CHICAGO, ILLINOIS 


Officially endorsed by National Canners Association 
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CAN PRICES—— 


American Can Company 
Write our district offices for packers’ 


can prices. 


THE AMERICAN CAN Cu. 


Livingston’s 


“True Blue” Seeds 


Famous the country over for high qual- 
ity. Have been supplied to largest 
growers—canners, and others, for years, 
with greatest satisfaction. 


Livingston’s Tomato Seeds 


Grown especially for seed purposes, from planting 

stocks saved from typical fruits. Our more than fifty 

years’ experience should gain the confidence of critical 

growers. To protect our trade, we supply varieties 

under our name, in Trade Mark sealed packages only. 

Ask for prices on the following 

canning sorts, stating quantity desired: 

Livingston’s Stone, Livingston’s Para- 
gon and Livingston’s Favorite. also 
Bonny Best, Chalk’s Early Jewel and 
Greater Baltimore. 


We can also supply in limited quantities, Giant 
Stringless Beans, Detroit Dark Red Beer, Davis 
Perfect Cucumber. 


Ask for Catalog. 
Mention The Canning Trade 


LIVINGSTON SEED COMPANY 


Famous for Tomatoes COLUMBUS, OHIO 


Continental Can Company, Inc. 


will quote prices on Cans upon 
application. 


| 
= 
| 
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THE CANNING TRADE. 


CANNED FOOD PRICES 


Prices given represent the 


general market at this date. 


lowest figure generally quoted for lots of wholesale size, usual terms f. o. b. 
Baltimore (unless otherwise noted) and subject to the customary discount for cash. 
higher prices for their goods; some few may take less for a personal reason, but these prices represent the 


Baltimore figures corrected by these Brokers: ({) Thos. J. Meehan & Co. (+) Jos. Zoller & Co., Inc. (§) Wm. C. West & Co, 
New York prices corrected by our special Correspondent. 


(*) H. H. Taylor & Son. 
Canned Vegetables 
ASPARAGUS*— (California) 


Bal! 

te Mammoth, No. 2%......... 4.25 
Whit No. 2%.. 4.60 
White, Large, Peeled, No. 2%.. Out 
Green, Large, No. 
Green, Medium, No. 


Tipe, Green, Square, No. - A 
Green, Round, No. — Out 


BAKED BEANSt 


Plain, No. 1 


In Sauce, 
Plain, No. 2 
In Sauce, 
Plain, No. 8 3 
BEANSt 
String, Standard Green, No. 2..... .80 
String, Standard Green, No 10... .... 95.25 
String, Standard Cut White, No.2. .85 .-.. 
Stringless, Standard, No. 2....... -90 
Stringless, Standard, No. 10....... 5.00 5.25 
White Wax, Standard, No 2...... 85 9.95 
White Wax, 
Limas, Extra. Ne. 41.00 
Limas, Standards, No. 2..... 
Red Kidney, Standard, No. 2...... 
BEETSt 
Small, Whole, No, 1.60 1.40 
Standard. Whole, No, 2.......0-.. 1.05 1.25 
Large. Whole, No, 
Cat. Ne ©...... 
CORNt 
Std. Evergreen, No. 2, f.o.b. Balto. 1.00 { .85 
Std. Evergreen, No. 2, f.ob. Co.... 1.00 { .80 
Std. Shoepeg, No. 2, f.0.b. Co...... 100 -90 
Std Shoepeg, No. f.o.b. cee 
Ex. Std. Shoepeg, No. 2, f.0.b. 1.10 1.05 
Fancy Shoepeg, f.o.b. Balto....... 1.45 1.20 
Std. Crushed, No, 2, Baltimore.... .85 { .97 
Std. Crushed, No, 2, f.0.b. Co..... .82%4 9.85 
Ex. Std. Crushed, . 95 91.00 
Ex. Std. No. 2, f.o. b. Bal. 1.05 out 
Extra, No. f.0.b. County........ .95 1.00 
Extra Western, No. 2.... ..... Out 
Standard Western, No. 2.......... «... -95 
HOMINY? 
Standard, Split, No. 10............ 3.15 3.00 
MIXED VEGETABLES FOR SOUP{ 

OKRA AND TOMATOES} 

Standard. Me. 1.06 1.10 

No. 1 Sieve, b factory...... 1.75 {2.75 
No. 2 Sieve, 2s, f.0.b. factory... 
No. 8 Sieve, 28, f.0.b. factory... 280 91-85 
f.o.b. Baltimore. . 
No 4 Sieve, factory...... 91.25 1.85 
eve, 2s, f.o. ‘actory...... ut t 
E. J. Standards, 1’s, No. 4 Sieve. Out 
E. J. Sifted, 1’s, No. 8 Sieve..... Out 
KE. J. Ex. Sifted, 1’s, No. 2 Sieve.... Out 
Fancy Petit Pois,, Out 

KIN¢ 
SAUERKRAUT 
Standard, No. 2......0.. -85 -90 
Standard, No. 2%.... 
Standard, No. 5 1.05 1.25 
Standard, No 10... 3.50 4.00 
SPINACHt 

Standard 


CANNED PRICES—Centinued 
Standard, No 10...... 
California, No. f.o.b. Coast... ---- 1-9 


O. Factory bas: 
SUCCOTASHt 

Green Beans, No. 2..... 
With Dry Beans, No. 1.10 1.25 
Maine, No. 2........- 


SWEET POTATOESt{ 

F. 0. B. County 
Standard, No. 2, f. o. b. county... _ -80 8 
Standard, No % tab. Baltimore... 1.05 {1.00 
Standard, No. 8, f.o.b. County..... .90 {7 -95 
Standard, No. 9. _-80 
Standard, No. 10, f.0.b. County.... 3.25 93.25 


TOMATOES{ 
Fancy, No. 10, f.o.b. Baltimore. . Out Out 
Jersey, No. 10, f.o.b. Factory...... ---- 5.50 
Standard, No. 10, f.o.b, Baltimore.. 5.50 5.50 
Standard, No. 10, f.0.b. County.... 5.35 {5.00 
Sanitary 8s, 5% in. cans...... 
Jersey, No, 8, f.o.b, County...... Out Out 
Ex, Standard No. 3 
Standard, No. 3, f.o.b. Baltimore... 1.65 {1.50 
Standard, No. 3, f.o.b. County.... 1.574491.45 
Seconds, No. 3, f.o.b. Baltimore. ae 


Standard 2s, f.o.b. Baltimore...... 1.06 91.95 
Standard. No. 2, f.o.b. County..... 
Seconds, No. 2, f.o.b. Baltimore. . 
Standard 9s, f.o.b. Baltimore...... 


Standard 1s, f.o.b. Baltimore..... 
Standard 1s, f.o.b. County......... 


TOMATO PULP} 


60 


Canned Fruits 


APPLESt 
New York. No. 10.......... 


Maryland, No. 3, f.o.b. Baltimore.. 1.10 Out 
Pennsylvania, No. 10, f.o.b. Balto.. 3.25 Out 
Maryland, No. 10, f.o.b. Balto..... 3.00 .... 
APRICOTS 
California Choice, No. 2%........ 2.75 2.65 
BLACKBERRIES$ 
Standard, No 2..... 
Standard, No. 3....... 
Standard, No. 2, Preserved....... 1.50 91.50 
Standard, No. 2, in Syrup........ 1.25 {1.50 
BLUEBERRIES 
Maine, No. 10.......... 
CHERRIES$ 
Seconds, White, No. 2..... 
Red Pitted, No. 2............ 
Sour Pitted Red 10s, No. 2. 
GOOSEBERRIES3 
Standard, No. 2........ 
Standard, No. 10.......... 
PEACHES* 


California Standard, No. J 6. 2.65 2.85 
California Choice, No. 2%, L. C. 3.25 32.70 


PEACHESt 
Extra Sliced Yellow. Me 
Standard White, No. 2....... 


Extra Standard Yellow, No. 2..... «s+. 91.50 
Seconds, White, No. Eixtrseceseees Out {1.10 
Seconds, Yellow, No. 2. eee 
Standards, White. No. 3... 1.75 2.00 
Standards, Yellow, No 38.. 


Extra Standard White, No. 2.00 2.25 
Extra Standard Yellow, No. 2.00 2.20 
Selected Yellow, No, 8........ 3.50 3.50 
Sevonds, White, No. 8............. 1.60 Out 
Seconds, Yellow, No. 8............ 1.75 1.70 
Pies, Unpeeled. No. 1.25 91.15 
Pies, Unpeeled, No. 400) FESO 
Pies, Peeled. No. 8.00 47. 


CANNED FRUITS—Continued 


PEARSt 

Balto. N.Y. 
Seconds, No, 2, in Water....... ee ray 
Standards, No 2, in Water.. 
Extra Standards, No. 2, in Syrup 


1.25 1.15 


Seconds, No. 8, in Water....... 
Standards, No. in Water 1.25 1.20 
Standards, No. 8, in Syrup........ 1.50 41.40 
Extra sang "No. 8, in Syrup... 1.75 1.50 
PINEAPPLE* 

Bahama Sliced, Extra, No. 2....... Out Out 
Bahama Grated, Extra, No. 2...... Out 
Bahama Sliced, Ex, Std., No. 2.. Out Out 

ahama Grated, Ex. Std, erg 2 Out 


Hawaii Sliced, Extra, No. 4. 

Hawaii Sliced. Standard, Ne 2%.. 3.95 3.50 
Hawaii Sliced, Extra, 2.76 2.85 
Hawaii Sliced, 2.50 2.45 
Hawaii Grated 


Syrup, No. 10.. 
Crushed Extra, No. 1... 
Eastern Pie, Water, Ne. 2. 


PLUMSt 
Water, No. 10...... 


Black, Water, No. 1 
Black, Syrup, No. as 
Red, Syrup, No. 1 


RASPBERRIES§ 
Black, Water, No, 1.75 1.80 


Red, Water, NO, 
Water. No 10............ «+. 9.00 9.00 
STRAWBERRIES§ 
Extra Standard, Syrup, No. 2...... 2.00 {2.25 
Preserved, No. 2..... 2.10 $2.40 
Extra, Preserved, 30 $2.50 
Standard, No, 2..... ae 1.60 91.50 
Standard, Water, No. 8.00 910.00 
Canned Fish 
HERRING ROE* 
Standard, No. 2...... 
LOBSTER* 
Flats, 1 Ib., case 4 doz........... --.. Out 
Flats, Ib, case 4 doz............ 
OYSTERSS 
Standards, 4 oz........... 1.25 1.20 
Standards, 8 of........... 
SALMON* 
Red Alaska, Tall, No 1..... 2.35 
Red Alaska, Flat, No. %.... 
Cohoe. Tall, No. 1...... 1.45 
Cohoe.. Fisk No. 
Cohoe, Flat, No. %....... 1.05 
1.82% 
Columbia, Tall, No. 1............. 
Columbia, Flat. No. 1........ 
Columbia, Flat, No. %............. a ut 
Chums, Talls ...... 1.22% 1.22% 
Medium Red, Talls......... 1.45 
SHRIMP§ 
Wet or Dry, No 1%........ cove 
Wet or Dry, No. 1...... wale 93.00 


SARDINES—Domestic, per Case 
F. O. B_ Eastport, Me., 1921 weed 


Oil, Keyless ......... -10 
California, per case. aacanie Out 
Out 

9.00 

4.50 


TUNA FISH—White, per Case 
California, %4s 


California, %s, Blue Fin.......... .... Out 
California, 1s, Blue Fin..........- 


California, %s, Striped 


California, 1s. Striped Ont 


****Many canners get 


: 
N.Y. 
4.40 
3.90 

3.85 
3.70 
Tips, White, Square, No. 2%...... 4.00 .... eS 
wens. 
Out... 
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The 1923 Almanac 


OF THE CANNING INDUSTRY 


Indispensable—— 


To SUPPLY MEN - because it not only reaches 
all canners, and is used as a Reference Book—Where to 
buy; but is almost always the first thing in the hands of all 
new men entering the industry.—- _ 


To BROKERS-because it is the most certain and dir- 
ect means of reaching all canners and all worth while 


wholesale grocers—and living with them 365 days in the 
year—— 


AS AN ADVERTISING MEDIUM-because it 


gives the longest run for the money. 


WILL BE ISSUED about Feby. 15, 1923 


Send copy jor a page advertisement. You’ll find it the best 
paying advertising you have ever done. 


Published by 


The Canning Trade 


; 
: 


January 22, 1923 
J. T. DOWLING 
PATENT ATTORNEY 
631 MUNSEY BUILDING 


| BALTIMORE, MD. 


SECOND NATIONAL BANK BUILDING, WASHINGTON, D. C 


TRADE MARKS 


THE CANNING TRADE. 


LABELS | 


H.;D. DREYER & CO., Inc. 
MANUFACTURERS 
BOXES and BOX SHOOKS 


FOR THE CANNERS 
ALICEANNA and SPRING STS., BALTIMORE, MD. 


SLAYSMAN & COMPANY 


Automatic Can Making Machinery 
BALTIMORE, MD. 


A list of the canners of the United States, compiled by the National Canners’ 


Association, from Statistical Reports and such other reliable data. 


13th Edition. 


Carefully prepared and up-to-date; lists corrected by canners themselves; verified by com- 


petent authorities. 


$2.00 per copy, 


The various articles packed and other valuable information is given. 
Distributed free to members of the National Canners’ Association. 


Sold to all others at 


postage prepaid. The book that is needed by all wholesale grocers, 


brokers, mac inery and supply men, salesmen, and practically aenshele interested in 


the canning industry. 


NATIONAL CANNERS’ ASSOCIATION, 


PERSONAL CHECKS ACCEPTED 


Get your order in early. 


1739 H St.. N. W. Washington, D. C. 


DEPENDABLE 


Growers of All 


CANNERS’ SEEDS 


PEAS, BEANS, CORN, BEETS 
SPINACH TOMATOS 
CABBAGE, PICKLING CUCUMBERS 


TOMATO SEED 


WE ARE EXTENSIVE GROWERS OF 


High Quality Tomato Seed 
SPECIALIZING ON CANNERS’ VARIETIES 


STONE, MATCHLESS, CHALK’S JEWEL, 
GREATER BALTIMORE, RED ROCK, 
BONNY BEST, SUCCESS, EARLIANA. 


Put Up to Suit Your Requirements 


Our Northern Grown Tomato Seed is produced un- 
der the supervision of experts in plant breeding and 


selection, and for Earliness, Hardiness, Productive- 


ness and Freedom from Disease is unsurpassed. 


A trial order will convince. 
Write for prices. 


Jerome B. Rice Seed Co. 


CAMBRIDGE, NEW YORK 


THE 1922 DIRECTORY OF CANNERS 
Is Ready 


| 
q 


THE CANNING TRADE. 


are decided at the moment of. 

purchase by the appearance of. 

the label. Does your package ~ 
y help sell your product? 


We offer you the experience 
. gained during fifty years of 
effort in creating successful 
labels that have helped sell 
goods all over the world. 


Gansult 


brands and trade-marks for 
the benefit of our customers. | 


January 22, 1923 


SMILE AWHILE. 


WITH THE SUN 
Ted—-With the knell of the short skirt the great show is 


over. 


Ned—I suppose sc. 
curtain.—Life. 


The girls are beginning to drop the 


He was newly arrived in this nner and was none too fa- 


miliar with the use of the telephone. So he took the receiver 
and demanded: 


“Aye vant to talk to my wife.” 
Central’s voice came back sweetly, ‘Number, please?” 


“Oh,” he replied, perfectly willing to help out, ‘she bane 
my second vun.’’-—Los Angeles Times. 


THE GALLERY 
A lover and his lass sought a secluded lane, but to their 
disgust, a small boy arrived there too. 
Said the lover” ‘Here’s a penny; go and get some sweets.” 
“T don’t want any sweets.” 
“Well, here’s a shilling. Run away.” 
“T don’t want a shilling.” 
“Then here’s half a crown.” 
“T don’t want half a crown.” 
“Well, what do you want?” 
“T want to watch.” 


—Tit-Bits (London). 


YOUTHFUL HERO 

Bobby was stroking his cat before the fireplace in perfect 
content. The cat, also happy, began to purr loudly. Bobby 
gazed at her for a while then suddenly seized her by the tail 
and dragged her roughly away from the hearth. His mother 
interposed” 

“You must not hurt your kitty, Bobby.” 

“T’m not,”’ said Bobby, “‘but I’ve got to get her away from 
the fire. She’s beginning to boil.’’—-From Los Angeles Times. 


HE GOT IT 

Man in Drug Store—I want some consecrated lye. 

Clerk—You mean concentrated. 

Man—It doesn’t make any difference. 
phor. What’s it sulphur? © 

Clerk—tThirty cents. I never cinnamon with so much wit. 

Man—wWell, I should myrrh, myrrh. Yet I ammonia a 
novice at it——Toronto Globe. 


That’s what I cam- 


TWENTY YEARS OF LIFE? 
“Is this the marriage license bureau?” 
“No, this is the criminal court. Maybe you’be better come 

in here. We seldom give them more than twenty years.” 


POOR BOOB 
Employer—Your first duty will be to post this ledger’. 
Clerk—Yes, sir. What address do you want it sent to? 


A BARGAIN 
Customer—I want to get a diamond ring—platinum, if 
you please. 
Salesman—Certainly, sir. Let me show you our com- 
bination sets of three pieces, engagement, wedding and teeth- 
ing rings at 10 per cent. discount. 


THE ETERNAL CAUSE 
‘“What’s the matter, little girl?” 
“Two boys were fightin’ and I got struck with a stone.” 
“That’s it; the innocent bystander always gets hurt.” 
“But I don’t know as I was an innocent bystander, I was 

what they was fightin’ about!”—-Weekly Telegraph (London). 


CANNING MACHINERY 


ETABLES-FISH-ErTc. 
A.K ROBINS © CO. BALTIMORE, MD. 


FOR CATALOGUE 


— 
2 
| Trade Mark Bureau | 
; 
U e S Pp e 
# United States Printing # = 
Hand Lith hc ny 
and Lithograph Company | 
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WHERE TO BUY 


THE CANNING TRADE. 


———=the Machinery and Supplies you need and the Leading Houses that supply them. 


Apple Paring Machines. See Paring ochines. 
anmaking Machinery. See Can- 
makers’ Machinery. 


BARRELS, KEGS, Etc. 
Chickasaw Cooperage Co., Memphis, Tenn. 


BASKETS (wire), scalding, picking, ete. 
A. K. Robins, & Co., Baltimore. 


BELTS, carrier, rubber, wire, etc. ™ 

1a Porte Mat & Mfg. Co.. La Porte, In 
le ‘Cleaners. See Cleaning & Grading Mchy. 
Beans, Dried. See Pea and Bean Seed. 
Belting. See Power Plant Equipment. 
Rerry Boxes. See Baskets, wood. 


BLANCHERS, vegetable and fruit. 
Ayars Machine Co., Salem, 
Iluntley Manfg. Co., Silver Creek, N. Y. 
A. K. Robins & Co., Baltimore. 
Sprague Cang. Mehy. Co., Chicago. 
Blowers, pressure. See Pumps. 


BOILERS AND ENGINES, steam. 
Il. W. Caldwell & Sons Co., Chicago. 
Edw. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Baltimore. 
Louis A. Tarr, Ine., Baltimore, Md. 


Bottle Capping — See Bottlers’ Mchy. 
Bottle Caps. See Caps 

Bottle Cases, wood. See Boxes, Crates, Shooks. 
Rottle Corking Machines. See Bottlers‘ Mchy. 
Bottle Fillers. See Bottlers’ Mchy. 


BOTTLERS’ MACHINERY. 


Ayars Machine Co., Salem, N. J. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 


BOTTLERS’ SUPPLIES. 


Karl Kiefer Machine Co., Cincinnati, Ohio. 
Bottle Screw Caps. See Caps. 
Box Nailing Machines. 


BOXES, CRATES and Shooks, wood. 


ll. D. Dreyer & Co., Baltimore. 

Boxes, corrugated paper. See Corrugated 
Paper Products. 

Boxing Machines, can. 
can, 


See Labeling Machines, 


BROKERS. 


J. M. Zoller Co., Baltimore, Md. 

Buckets and Paiis, fiber. See Fiber Containers. 

Buckets and Pails, metal. See Enameled 
Buckets. 

Buckets, wood. See Cannery Supplies. 

BURNERS, oil gas, gasoline, etc. 

A. K. Robins & Co., Baltimore. 


BY-PRODUCTS, machinery. 


iw. Renneburg & Sons Baltimore. 
Brands. See Stencils. 

Cabbage Machinery. See Kraut Machinery. 
Can Conveyors. See Conveyors and Carriers. 


CAN COUNTERS. 


Ams Machine Co., Max, New York City. 
Ayars Machine Co., Salem J. 
Can Fillers. See Filling Machines. 


CANMAKERS’ MACHINERY. 


Ams Machine Co., Max, New York City. 

E. W. Bliss Co., Brooklyn, 

Cameron Can Mchy. Co., Chicago. 

John R. Mitchell Co., Baltimore. 

McDonald Machine Co., Chicago. 

Slaysman & Co., Baltimore. 

Stevenson & Co., Baltimore. 

Can Markers. See Stampers and Markers. 
Can Laequers. See Lacquer Manufacturers. 


CANNERY SUPPLIES. 


Ayars Machine Co., Salem, N. J. 

Berlin Cang. Machy. Wks., Berlin, Wis. 

A. K. Robins & Co, Baltimore. 
Sinclair-Seott Co., Baltimore. 

Sprague Cang. Mchy. Co., Chicago. 
Zastrow Machine Co., Baltimore. 

Canning Experts. See Consulting Experts. 
Can Stampers. See Stampers and Markers. 
Can Testers. See Canmakers’ Machinery. 


CAN-WASHING MACHINES. 
Filling Machines, bottle. See Bottlers’ Mchy. 


Consult the advertisements for details. 


CANS, tin, all kinds. 


American Can Co., New York. 

Atlantie Can Co., Baltimore. 

Continental Can’ Co. .. Syracuse, N. Y. 
Heekin Can Co., Cincinnati, Ohio. 
Phelps Can Co., Baltimore. 

Southern Can Co., Baltimore. 

Virginia Can Co., Roanoke, Va. 

Whitaker Glessner Co., Wheeling, W. Va. 


Cans, fiber. See Fiber Containers. 


CAPPING MACHINES, soldering. 


Ayars Machine Co., Salem, N. J. 

A. K. Robins & Co., Baltimore. 

Sprague Cang. Mchy. Co., Chicag 

Machines, solderless. Closing 
ac 

Capping Stecls, soldering. See Cannery Supls. 


CARRIERS and Conveyors, — 
H. W. Caldwell & Sons Co., Chica 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
Sprague Cang. Mchy. Co., Chicago. 
Cartons. See Corrugated Paper Products. 
Catsup Machinery. For the preparatory work. 
ee? Mchy.; for bottling, see Bottlers’ 
Me 
Chain Belt Conveyors. See Conveyors. 
Chain for elevating, conveying. See Convey- 
ors. 
Checks, employees’ time. See Stencils. 
Choppers, food, fruit, mincemeat, etc. 
Chutes, Gravity Spiral. See Carriers. 
Cider and Vinegar Makers’ Supplies. 


CLEANER AND CLEANSER (Wyandotte). 
J. B. Ford Co., Wyandotte, Mich. 


CLEANING AND GRADING MACHINERY, 


fruit. 
Huntley Mfg. Co., Silver Creek, N. Y. 


CLEANING & GRADING MACHINERY, 
peas, bean, seed, etc. 
Huntley Mfg. Co., Silver Creek, N. Y. 
A. K. Robins & Co., Baltimore. 
Sinclair-Seott Co., Baltimore. 
Sprague Cang. Mchy. Co., Chie 
Cleaning and Washing Piero bottle. See 
Bottlers’ Machinery. 
Cleaning Machines, can. See Washers. 
Clocks, process time. See Controllers. 


CLOSING MACHINES, open top cans. 
Ams Machine Co., Max, New York City. 
E. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Machy. Co., Chicago, TI. 
Seattle-Astoria Iron Works, Seattle, Wash. 
Whitaker Glessner Co., Wheeling, W. Va. 
Coated Nails. See Nails. 

Coils, copper. See Copper Coils. 

Condensed Milk Canning Machinery. See Milk 
Condensing Mchy 

Colors, Certified for” foods. 


CONVEYORS & CARRIERS, canners. 


H. W. Caldwell & Son Co., Chicago. 

La Porte Mat & Mfg. Co., ‘La Porte, Ind. 

A. K. Robins & Co., Baltimore. 

Matthew Gravity Carrier Co., Elwood City, Pa. 


COOKERS, continuous, agitating. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Berlin Cang. Machy. Wks., Berlin, Wis. 
Cookers’ retors. See Kettles, process. 
Cookers and Fillers, corn. See Corn Cooker- 

Fillers. 

COOLERS, continuous. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 

eee COILS for tanks. 


H. Langsenkamp, Indianapolis. 
tease Jacketed Kettles. See Kettles, copper. 


COOPERAGE, kegs, barrels, etc. 
Chickasaw Cooperage Co., Memphis, Tenn. 
CORN COOKER-FILLERS. 
Ayars es ge Co., Salem, N. J. 
A. K. Robins & Co., Baltimore. 
Merral Bros., Merral, 
Sprague Cang. Mchy. x Chicago. 
CORN CUTTERS. 
A. K. Robins & Co., Baltimore. 
Morral Bros., Morral, oO. 
Sprague Cang. Mehy. Co., Chicago. 


CORN SHAKERS (in the can). 
Ayars Machine Co., Salem, N. J. 


CORN HUSKERS and SILKERS. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Morral Bros., Morral, oO. 

Peerless Husker Co., Buffalo, N 


Corn Mixers and Agitators. See Corn Cooker 
illers. 


CORRUGATED PAPER PRODUCTS. 
(Boxes, Bottle Wrappers, etc.) 
Hinde & Dauch Paper Co., Sandusky, Ohio. 
Stecher Litho. Co., Rochest ter, N. 
U. 8S. Ptg. & Litho. Co., Cincinnati, Ohio. 
Counters. See Can Counters 
Countershafts. See Speed iiouieting Devices. 
CRANES and carrying machines. 
A. K. Robins & Co., Baltimore. 


Sinclair-Seott Co., Baltimore. 
Zastrow Machine Co., Baltimore. 


CRATES, Iron Process. 
Edw. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Balti more. 
Sprague Cang. Mehy. Co., Chicago. 
Zastrow Machine Co Baltimore. 
Cutters, corn. See Corn Cutters. 
Cutters, kraut. See Kraut Machinery. 
Cutters, string bean. See String Bean Mchy. 
Dating Machines. See Stampers and Markers. 


DECORATED TIN (for Cans, Caps, ete.). 
American Can Co., New York. 
Southern Can Co., Baltimore. 
Whitaker-Glessner Co. ” Wheeling, W. Va. 
Dies, can. See Canmakers’ Mchy. 


DISTRIBUTING SYSTEMS, corn. 
H. W. Caldwell & Son Co., Chica 
Double-Seaming Machines. See Conia Mchs. 


DRYERS, drying machinery. 
Edw. Renneburg & Sons Co., Baltimore. 
Elevators, Warehouse. 
Employees’ Time Checks. See Stencils. 


ENAMELED BUCKETS, PAILS, etc. 
A. K. Robins & Co., Baltimore. 
Engines, Steam. See Boilers and En 


kettles. See glass 
ned. 


EVAPORATING MACHINERY. 

Edw. Renneburg & Sons Co., Baltimore. 
EXHAUST BOXES. 

Ayars Machine Co., Salem, N. J. 

Peerless Husker Co., Buffalo, > 

A. K. Robins & Co., Baltimore. 

Sprague Cang. Mchy. Co., Chicago. 

Factory Stools. See Stools. 

Factory Supplies. See Cannery Supplies. 
FACTORY TRUCKS. 

A. K. Robins & Co., Baltimore, Md. 


Farming Machinery. 
Fertilizers. 


FIBRE CONTAINERS for food (not her- 
metically sealed). 
American Can Co., New York. 
Continental Can Co., Inc., Syracuse, Chicago. 
Hinde & Dauch Paper Co., Sandusky, Ohio. 
FIBRE PRODUCTS, boxes, boxboard, etc. 
Hinde & Dauch Paper Co., Sandusky, Ohio. 
Fillers — Cookers. See Corn Cooker- 


Filler 
Filling Mechines, bottles. See Bottlers’ Mchy. 


FILLING MACHINES, 
Ayars Machine Co., Salem, J. 
Karl Kiefer Machine Co., Chiciinats Ohio. 
Huntley Mfg. Co., Silver Creek, 
Peerless Husker Co., Buffalo. 
A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague Cang. Mehy. Co., Chicago. 
— Machine, syrup. See Syruping Ma- 
chines. 


MACHINES, catsup, etc. 
H. Langsenkamp, Indianapolis. 
rs K. Robins & Co., Baltimore. 
Sinclair-Seott Co., Baltimore. 
Sprague Cang. Mehy. Co., Chicago. 
ood Choppers ee Choppers. 
Friction Top Cans. See Cans, tin. 
Fruit Graders. See Cleaning and Grading 
Mehy., fruit. 
Fruit Parers. See Paring Machines. 
FRUIT PITTERS and seeders. 
Huntley Mfg. Co., Silver Creek, N. 
Fruit Presses. See Cider Makers’ Meny. 
Gasoline Firepots. See Cannery Supplies. 
Gauges, pressure, time, etc. See Power Plant 
quipment. 
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GEARS, silent. 
H. W. Caldwell & Sons Co., Chicago. 


GENERAL AGENTS for Machinery Mfrs. 
A. K. Robins & Co., 
Generators, electric. See motor 
Glass-lined Tanks. See Tanke, ‘plane: -lined. 
Glue, for sealing fibre boxes. 
Governors, steam. See Power Plant Equip. 
Grading Mches. See Cleaning and Gr'd’g Mchy. 
Gravity Carriers. See Carriers and Conveyors. 
Green Corn Huskers. See Corn Huskers 
Green Pea Cleaners. See Cleaning and “Grad- 

ing Mchy. 

Hoisting and Carrying Mches. See Cranes. 
Hominy Making Machinery. 
Hullers and Viners. See Pea Hullers. 
Huskers and Silkers. See Corn Huskers. 
Ink, can stamping. See Stencils. 


INSURANCE, canners’. 
Canners’ Exchange, Lansing B. Warner, Chi- 
cago. 
Jacketed Kettles. See Kettles, copper. 
JACKETED PANS, steam. 
F. H. Langsenkamp, Indianapolis, Ind. 
Jars, fruit. See Glass Bottles, etc. 
Juice Pumps. See Pumps. 
Kerosene Oil Burners. See Burners. 
Ketchup Fillers. See Bottlers’ Mchy. 


KETTLES, copper, plain or jacketed. 


F. H. Langsenkamp, Indianapolis, Ind. 
Kettles, enameled. See Tanks, glass-lined. 


KETTLES, process. 
Ayars Machine Co., Salem, N. J. 
Edw. Renneber & Sons Co., Baltimore. 
A. K. Robins Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 
Zastrow Mchy. Co., Baltimore. 


KNIVES, miscellaneous. 


A. K. Robins & Co., Baltimore. 
Kraut Cutters. 


LABEL Manufacturers. 
H. Gamse & Co., Baltimore. 
R. J. Kittredge & Co., Chicago. 
Simpson & Doeller Co., Baltimore. 
2g: Litho. Co., Rochester, N. Y. 
. Printing & Litho. Co., Norwood, Ohio. 


LABORATORIES for analysis of goods, etc. 
National Canners Asso., Washington, D. C. 
Markers, can. See Stampers and Markers. 
Marking Ink, pots, ete. See Stencils. 
Marmalade Machinery. See Pulp Machinery. 
Meat Canning Machinery. 

Meat Choppers. See Choppers. 


MILK CONDENSING & CANNING MCHY. 
Ayars Machine Co., Salem, N. J. 
Berlin Cang. Mehy. Works, Berlin, Wis. 
Zastrow Mchy. Co., Baltimore. 


MILL SUPPLIES, Pulleys, etc. 
H. W. Caldwell & Sons Co., Chicago. 
Molasses Filling Machines. See Filling Ma- 


chines. 
Nailing Machines. See Box Nailing Machines. 


OYSTER CANNERS’ MACHINERY. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
Edw. Renneburg & Sons Co., Baltimore. 
Zastrow Mchy. Co., Baltimore. 

Packers’ Cans. See Cans. 

Pails, tubs, etc., fibre. See Fibre Containers. 
Paper Boxes. See Corrugated Paper Products. 
Paper Cans and Containers. See Fibre Con- 


tainers. 
Paring Knives. See Knives. 


PARING MACHINES. 
Sinclair-Scott Co., Baltimore. 


PASTE, canners’. 
Arabol Mfg. Co., New York City. 


PEA and BEAN SEED. 


D. Landreth Seed Co., Bristol, Pa. 
Leonard Seed Co., Chicago. 

Livingston Seed Co. Columbus, O. 

J. B. Rice Seed Co., Cambridge, N. Y. 
Rogers Bros. Co., Chicago. 

Sloan Seed Co., Los Angeles, Cal. 


PEA CANNERS’ MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Huntley Mfg. Co., ‘Silver Creek, 
A. K. Robins & & Co., Baltimore. 
Cang. Mchy. Co., Chie 
arvesters. See Farming achinery. 


Pea Hullers and Viners. 


Chisholm Scott Co., Columbus, O. 
rank Hamachek, Kewaunee, Wis. 


Pea Vine Feeders. 
Chisholm Scott Co., Columbus, O. 
rrank Hamachek, Kewaunee, Wis. 


PEELING KNIVES. 
A. K. Robins & Co., Baltimore. 
Peach and Cherry Vitters. See Fruit Pitters. 


PEELING MACHINES. 
Sinclair-Scott Co., Baltimore. 


PEELING TABLES, continuous. 

Ayars Machine Co., Salem, N. J. 

A. K. Kobins & Co., Baltimore. 

Sprague Caug. Mchy. Co., Chicago. 

rerturated Sheet Metal. See Sieves and 
Screens. 

Picking boxes, Baskets, ete. 

ticking belts and ‘Lables. 
Mcny. 


See Baskets. 
See Vea Canners’ 


PINEAPPLE MACHINERY. 
John R. Mitchell Co., Baltimore. 
Zastrow Mchy. Co., Baltimore. 
Viattorm and Wagon Scales. 
Picking Belts and ‘Lables. 


See Scales. 
See Pea Canners’. 


PLANTING MACHINE, 
Masters Planter Co., Chicago. 


POWER PLANT EQUIPMENT. 
Il. W. Caldwell & Son Co., Chicago. 
rower Vresses. See Canmakers’ Machinery. 
Power ‘transmission Mchy. See Power Piant 
Equipment. 


PRESERVERS’ MACHINERY. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 


PULP MACHINERY. 
F. H. Langsenkamp, Indianapolis. 
A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 


PUMPS, air, water, brine, syrup. 
A. K. Robins & Co., Baltimore. 
Ams Machine Co., Max, New York City. 
Retort Crates. See Kettles, process. 
Retorts, steam. See Kettles, process. 
Rubber Stamps. See Stencils. 
Saccharometers (syrup testers). 
Supplies. 
SALT, canners. 
Colonial Salt Co., Akron, O. 
Sanitary Cleaner and Cleaner. 
Compounds. 
Sanitary (open top) cans. See Cans. 
Sardine Knives and Scissors. See Knives. 


SCALDERS, tomato, etc. 
Ayars Machine Co., Salem, N. J. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Edw. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago 
Scalding and Picking Baskets. 
Serap Bailing Press. 
Screw Caps, bottle. See Caps. 
Sealing Machines, bottle. See Bottlers’ Mchy. 
Sealing Machines, sanitary cans. See Closing 

Machines. 


See Cannery 


See Cleaning 


‘See Baskets. 


SEEDS, canners’, all varieties. 
D. Landreth Seed Co., Bristol, Co. 
Leonard Seed Co., Chicago. 
Livingston Seed Co., Columbus, O. 
J. B. Rice Seed Co., Cambridge, N. Y. 
Rogers Bros. Co., Chicago. 
Sloan Seed Co., Los Angeles, Cal. 
Separators. See Pea Canning Mchy. 


SHEET METAL WORKING MACHINERY. 
E. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co., Chicago, Il. 
McDonald Machine Co., Chicago, Ill. 
Shooks. See Boxes, Crates, etc. 


SIEVES AND SCREENS. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair-Seott Co., Baltimore. 
SILKING MACHINES, corn. 
Huntley Mfg. Co., Silver Creek, N. Y. 
a fruit and’ vegetable. See Corers and 
cers. 


SOLDER. 


Sorters, pea. See Cleaning & Grading Mchy. 


SPEED REGULATING DEVICES (for Ma- 
chines, belt drives, etc.). 
Sinclair-Scott & Co., Baltimore. 
Huntley Mfg. Co., Silver Creek, N. Y. 


STAMPERS AND MARKERS. 
Ams Machine Co., Max, New York City. 
Steam Cookers, continuous. See Cookers. 
Steam Jacketed Kettles. See Kettles. 
Covering. See Boiler and Pipe 


ering. 
See Kettles, process. 


STEEL STOOLS, CHAIRS, Etc. 


STENCILS, marking pots and _ brushes, 
brass and steel type, burn- 
ing brands, et 

A. K. Robins & Co., Baltimore. 


STIRRERS FOR KETTLES. 
F. H. Langsenkamp, Indianapolis. 


STRING BEAN MACHINERY. 
Chisholm-Scott Co., Columbus, Ohio. 
Huntley Mfg. Co., Silver Creek, N. Y. 

A. K. Robins & Co., Baltimore. 

Sprague Cang. Mchy. Co., Chicago. 

Supplies, engine room, line shaft, ete. See 
Power Plant Equipment. 


General Agents. See Gen- 
era 
Electrical Appliances. 


SYRUPING MACHINE. 


Ayars Machine Co., Salem, N. J. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
A. K. Robins & Co., Baltimore. 
Mchy. Co., Chicago. 
ables, picking. See Pea Gonmees’ Mchy. 


TANKS, METAL. 


Slaysman & Co., Baltimore, Md. 


TANKS, glass-lined steel. 
F. H. Langsenkamp, Indianapolis, Ind. 


TANKS, WOODEN. 
W. E. Caldwell Co., Louisville, Ky. 
Testers, can. See Canmakers’ Mchy. 
Ticket Punches. See Stencils. 
Time Controllers, process. See Controllers. 
Tin Lithographing. See Decorated Tin. 


TIN PLATE, canmakers’. 
Tipping Machines, See Capping Machines. 


TOMATO CANNING MACHINERY. 


Ayars Machine Co., Salem, N. J. | 
Huntley Mfg. Co., Silver Creek, N. Y. 
A. K. Robins & Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 


TOMATO PEELING MACHINE. 


National Peeling Machine Co., Baltimore. 

A. K. Robins & Co., Baltimore. 

Harding Peeling Mach. Co., Wilmington, Del. 
Tomato Seed. See Seeds. 


TOMATO WASHERS. 


Avene Machine New Salem, N. J. 
A. K. Robins & Co., Baltimore. 

Peerless Husker ‘Co., Buffalo. 

Sprague Cang. Mchy. Co., Chicago. 

Transmission Machinery. See Power Plant 
Equipment. 

Trucks, Platform, ete. See Factory Trucks. 

Tumblers, glass. See Glass Bottles, etc. 

Turbines. See Electrical 

Variable Speed Countershafts ee Speed 
Regulators. 


VALVES. 
H. W. Caldwell & Sons Co., Chicag 
Vegetable Corers, ete. See Corers nr} Slicers. 


VEGETABLE CUTTERS, OKRA, ETC. 


Vegetable Parers. See Paring Machines. 
Viner Feeders. See Viners and Hullers. 


VINERS AND HULLERS. 
Chisholm-Scott Co., Columbus, O. 
Frank Hamachek, Kewaunee, Wis. 
Washers, bottle. See Bottlers’ Machinery. 
Washers and scalders, fruit, etc. See Scalders. 


WASHERS, can and jar. 


Ayars Machine Co., Salem, N. J. 

A. K. Robins & Co., Baltimore. 

Washing and Sealding Baskets. See Baskets. 

Windmills and Water Supply Systems. See 
Tanks, wood. 

Wiping Machines, can. See Canmakers’ Mchy. 

Wire Bound Boxes. See Boxes. 

Wire Scalding Baskets. See Baskets. 

Wrappers, paper See Corrugated Paper 
Products. 

Wrapping Machines, can. See Labelling Mchy. 


WYANDOTTE—Sanitary Cleaner. 
J. B. Ford Co., Wyandotte, Mich. 


j 
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doing away with the hinged 
tracks, giving increased service 


Edw. Renneburg & Sons Co. A Good PRODUCT plus an 
attractive “GAMSE LABEL” 

BALTIMORE - - MARYLAND properly displayeal 


spells “SUCCESS” 


We operate MORE LITHOGRAPHIC 
High Speed Offset Presses—than any 
house in Baltimore and can save you 
MONEY on your Labels. 


H. GAMSE & BRO. 
LITHOGRAPHERS_~ 
Gamse Building, BALTIMORE, MD. 


MANUFACTURERS OF 
TIN CANS 
\, CAPACITY 600 MILLION CANS PER YEAR 
: MAIN OFFICE 


BALTIMORE MD. 
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